Allied [ndustries 


ESTABLISHED (878 


FOR 49 YEARS THE CANNED FOODS AUTHORITY 


Entered as second class matter at the Post Office at Baltimore, Md. under Act of March 3, 1879. 


Vol 49 Published at BALTIMORE, (every) MONDAY, FEBRUARY, 15. 1926 No. 26 


IRON - GALVA 


A greater 
Canned Foods Year 


N the canning industry the new year 
means a new start, a new opportu- 
nity—on the production sideespecially. 
The Convention gave opportunity to 
packers and allied industries to think 
back—then plan ahead, that 1926 shall 
be a truly great canned foods year. 


As always, count on full Canco support 
in every effort to advance the interests of 
the canned foods industry. Production effi- 
ciency must be maintained. The selling of 
canned foods needs to be greatly developed. 


1926 is rich with opportunity. We’ll all make 
the most of it by building upon quality can- 
ned foods, in packing and in selling. Then 
we shall deserve Madame’s friendship, and 
win still more of her patronage. 


erican wea 
CONTAINERS OF TIN PLATE: BLACK NIZED RON: FIBRE 
= 
{ i — 
| 
| 
ie! ia : American Can Company 


N 
N 
S 
N 


SS 


THE CANNING TRADE 


& 


OF THE | 


PHELPS CAN CO 
MANUFACTURERS OF 
_ TIN CANS 
CAPACITY 600 MILLION CANS PER YEAR 
MAIN OFFICE 


BALTIMORE, MD. 
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The Ayars New Perfection 
Pea and Bean Filler 


Only Filler On The Market With a Slowly Revolving Hopper 


Peas do not stick to one side of hopper and get cold. Proof of the fact that this is a decided im- 
provement is the number of canners who have had their older machines equipped with these hoppers 


after using machines without revolving hoppers. One company alone had between 25 and 30 
machines equipped with revolving hoppers this year. , 


NO-CAN NO-FILL ATTACHMENT that works perfectly. Will not allow any peas 
or beans to go on floor if can should fail to be put in runway. 


Fills Smaller Grades of Sweets of Strictly Fancy Quality at high speed without any variation what- 


soever in the fill. 


Write fer Prices and Special Discount on Early orders. 


Ayars Machine Company, 
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Chisholm-Ryder Co., Inc. 
NIAGARA FALLS, N. Y. 
Successor to 
CHISHOLM-SCOTT CoO., Warehouses : S. M. RYDER & SON, 
Columbus, O., and Niagara Falls, N. Y Columbus, Wis., Ogden, Utah Niagara Falls, N. Y. 


The Plant Behind Our Product. 


Manufacturers of: 


Green Pea Viners Bean Snippers Bean Cleaners Lift Trucks 
Green Pea Feeders Bean Graders Can Markers Conveyors 


Special Machinery Built to Order 


“The Heart of the Corn Belt” 


No finer Sweet Corn has ever been produced 
than comes from Central Indiana, a section 
largely sugar tree soil underlaid with lime- 
stone and justly famous for its excellent qua- 
lity. 


Quality Seed -- Quality Pack 


Tells 


ROGERS BROS. SEED CO. 
Wholesale Growers 
CHICAGO, ILL. 
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HIGHEST GRADE OF WORKMANSHIP 


| 


CHICAGO.ILL. 


LOWEST POSSIBLE PRICES 


THE CANNING TRADE 


PROMPT SERVICE 


ESTABLISHED 1863 


CALVERT LITHOGRAPHING Co. 


“THE MODEL SHOP” 


DETROIT, MIcuH. 


DESIGNERS AND MANVFACTVRERS 


LABELS, CARTONS AND 
ADVERTISING MATERIAL. 


OMAHA, NEB. 
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BUSINESS ESTABLISHED 1784 
141 years in the Seed Business 


LANDRETH 
GARDEN SEEDS 


Spot or 1925 Crop Seeds 


WE OFFER 


Corn Okra Cabbage Cucumber 
Beet Tomato Spinach Snap Beans 
Squash Pumpkin Cauliflower Dwarf Lima Beans 


or Any Other Varieties You May Want 
FUTURE OR 1926 CROP SEEDS 


When ready to place your Contract order for delivery after 
1926 crop is harvested, write us for prices. 


If we had not grown good seeds, given fair prices, fair service and careful attention to business, we would not be the 
oldest Seed House in America, as this is our 141st year in the business. 


D. LANDRETH SEED COMPANY 


BRISTOL, PENNSYLVANIA 
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UNITED STATES 


LES 


CAN 


CHICAGO BALTIMORE CINCINNATI ROANOKE BUCHANAN 


Chicago Sales Office 
111 West Street 
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Hot! 


ANS are discharged piping hot from the 
‘ Peerless Exhauster. The steam stays with 
the cansall the way through the machine. They 
can’t dodge it. Steam pipes arranged in circles 
continually direct steam to the cans as they fol- 
low their circular course through the machine. 
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Round sides—no corners or angles to trap the 
steam! Free circulation throughout! Water- 
seal prevents the escape of the steam where the 
top sets on the body. Does the work with half 
the steam. Machine reaches its operating tem- 


If it’s Used 
perature quickly. Then with steam valve barely in a Cannery 
“cracked,” holds the temperature for a full Sprague-Sells it 


morning’s run. 


Made in: four models—twelve sizes, includ- 
ing Duplex and Triplex machines for great 
capacity on products hard to heat. 


General Sales Headquarters 
Sprague-Sells Corp. 500 N. Dearborn St. Chicago, Ill. 


Branch Offices 
Baltimore, Md. Los Angeles, Cal. San Francisco, Cal. 
Columbus, Ohio Newark, N. Y. Springfield, Mo. 
Indianapolis, Ind. Portland, Ore. San Jose, Cal. 


PEERLESS EXHAUSTER 
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OUR NEW PLANT 


~-\HIS magnificent building, located at 3500 East Biddle Street, easily access- 
| ible from the center of Baltimore, has recently been acquired by us, and 


our entire manufacturing activities are now being concentrated under one 
roof ! 


Built orginally by the Columbia Graphophone Manufacturing Company in 1921, 
but never occupied, this Plant of reinforced concrete, consisting of over 500,000 
‘ square feet of floor space, is fully sprinklered, and equipped with the latest Carrier 
Air Conditioning and Heating Sytems all affording the opportunity of introduc- 
ing economies in manufacture so necessary under highly competitive- conditions. 


Direct railroad connections with both Baltimore & Ohio and Pennsylvania Rail- 
roads supply unsurpassed shipping facilities. SOUTHERN SERVICE, so well 
understood by those who ue SOUTHERN CANS, will be easily maintained 


with these remarkable facilities. 


Our plans call for the use of about one-half of the main structure located on a tract 
of land of 66 acres, and the remainder, consisting of about 250,000 square feet, is 


available for other tenants. Manufacturers of products requiring Cans would find 
this space especially desirable. 


Southern Can Company 


BALTIMORE, MARYLAND 
1901 -- 1926 
25 Years of Successful Manufacturing Experience. 
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CANNING TRADE 


THE JOURNAL of the CANNING and ALLIED INDUSTRIES 
Established 1878 


PUBLISHED EVERY MONDAY BY > 


THE TRADE COMPANY 


ARTHUR I. JUDGE - - - ~ Manager and Editor 
107 South Frederick St. 
Baltimore, Md. 


Telephone Plaza 2698 
Packers are invited and requested to use the columns of 


THE CANNING TRADE for inquiries and discussions among them- 
selves on all matters pertaining to their business. 


Business communications from all sections are desired, but 
anonymous letters will be ignored. ARTHUR I. JUDGE, Editor. 


THE CANNING TRADE is the only paper published exclusivel 
in the interest of the Canned Food Pack f oe ao 
and Canada. Now in its 49th year. ave of Che United Sates 


TERMS OF SUBSCRIPTION. 


One Year, - - - - 
Foreign, - - - - $5.00 


Extra copies, when on hand, 10 cents onch. : 
ADVERTISING RaTES—According to space and location. 
Make all Drafts or Money Orders payable to THE TRADE Co. 


Address all communications to THE. CANNNG TRADE, Balti- 
more, Md 


Entered at Postoffice, Baltimore, Md., as second-class mail 
matter. 
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EDITORIALS 


OO AMBITIOUS—We thought that we had all 
things arranged and everything set for a quick, 
but accurate and complete, report of the big 
Louisville Convention in our issue of this week. And 
so we announced our Convention issue as of February 
15th. We knew, of course, that the industry was wait- 
ing anxiously for the report of this important event, 
and of course wanted it while it was yet news. Last 
year, with an issue of over 200 pages, containing 
nearly a million “ems” of type, we came out on Feb- 
ruary 23rd. This was actually a remarkable feat; for, 
remember that after the expert Court reporters take 
every word at each session of the Convention, ending 
up on Friday, they have to have this all typewritten. 
Next this copy must all be carefully read, edited and 
prepared for the typesetters. After they have put it 
all into metal, it has to be arranged in forms, printed, 
bound, and finally mailed to you. One week for the re- 
porters, one week for the typewriters, one week for the 
typesetters and one week for the printing—and the 
completed work is in your hands in four weeks from the 
time of the opening of the Convention. 
We thought we could beat that, this year, doing 
the work in three weeks, but it just could not be done. 
So you will have the big report in our issue of the 22nd. 


NOTHER EPIDEMIC OF TRUSTS?—It was back 
A in 1900 that the country was first startled by the 
line of industry and then another into great companies: 
the gathering together of many small units into one 
company with immense capital resources, You will re- 
call that the American Can Company was then formed 
by the absorption of many small, independent can mak- 
ers, all of whom had comparatively meager capital, and 
that the news of an $88,000,000 can company was her- 
alded in big type on the fronts of all daily newspapers. 
Many of the other great combinations then had their 
beginning, and it was then that the term “trusts” was 
first heard and used in an unfavorable manner towards 
these great concerns. 


announcement of the amalgamation of first one 


_ There has not been a like epidemic of these trust- 
formations since that day until this year, and now there 
would seem to be a new outbreak. But instead of mil- 
lions they now make them in billions; and as soon as 
one is announced our wonderful politicans rear up on 
their puny legs and promise to protect their dear pub- 
lic from exploitation at the hands of these great capi- 
talists, etc., and etc., and investigations—at so much 
per day extra per investigator—are begun at once. Oh, 
yes, so far as these noble protectors of the “dear pub- 
lic” are concerned, very much is done by each one of 
these “investigations” —they get into the treasury for 
just that much more money than they would have got- 
ten if they had continued the work they were sent to 
do; and the trust in question gets an immense amount 
. “a finest kind of advertising, all free of cost to the 
rust. 


The two-billion-dollar bread trust is now being 
“panned,” to its everlasting benefit. Just why the pub- 
lic should protest against such a formation is hard to 
see. If there were ten separate concerns drawn into 
this one big concern, then the public will have to pay 
only one profit on this staff of life, where heretofore 
it had to pay ten. But the public is invariably blind in 
such things, and the politicians play upon this blind- 
ness in their rabble-rousing. 


This comes home to the industry because one of 
the greatest canning concerns that ever existed is men- 
tioned among the latest trust-formations, but in a way 
that baffles all intelligent men in our industry. The ru- 
mor has been general that the California Packing Cor- 
poration had been bought out by the Postum Cereal 
Company, of Battle Creek, Mich. Apparently the Pos- 
tum Company has been attempting the formation of a 
big company comprising allied or interrelated lines, the 
rumor naming several well-known food product con- 
cerns, including the Shredded Wheat Company, as hav- 
ing been bought out or approached in the matter. Such 
action would be easily understandable, but just what 
such a combination could want with a great fruit, fish 
and vegetable canning concern such as the California 
Packing Corporation, in such a combination, one cannot 
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easily see. For that reason we have never taken the 
matter seriously. Elsewhere you will note that the 
“deal” is reported all off. But it would seem that some 
real effort was made to buy the stock of the California 
concern. And yet we doubt it. 


We are more inclined to regard all such reports as 
mere Wall Street chaff. And doubtless a large per- 
centage of the rumored formation of new great com- 
panies, and to which we refer as a new epidemic of trust 
formation, is only “come-on” stuff from Wall Street. 
Stock gambling has reached such a tremendous pace 
there, and Florida real estate gambling has assumed 
such a record reputation, that something must be done 
to induce the lambs to come in to be sheared. 


As an evidence of the value of such reports, we are 
just in receipt of a card, dated February 1st, mailed 
from San Francisco, February 6th, and received by us 
on February 11th—covering the very time of the ru- 
mor’s heighth, which shows that the California Pack- 
ing Corporation was apparently going quietly about its 
business, without worrying what “the street” was say- 
ing about it. Here is the card: 


TO THE TRADE 


On March 1, 1926, the California Packing Cor- 
poration will acquire ownership of the Pacific Fish 
Company’s two sardine canneries at Monterey and 
San Diego, together with its good will and brands. 

James Madison, Sr., and James Madison, Jr., 
formerly of the Pacific Fish Company, will become 
associated with the California Packing Corporation 
in connection with its sardine products. 

. All accounts and contracts prior to March 1st 
will be settled by and with the Pacific Fish Com- 
pany. After that date all business will be con- 
ducted with the California Packing Corporation. 

The same care and attention in packing which 
has so characterized the quality of this pack of 


sardines in the past will be strictly maintained in 
the future. 


CALIFORNIA PACKING CORPORATION. 
PACIFIC FISH COMPANY. 
San Francisco, February 1, 1926. 


ATCH FOR YOUR ALMANAC- The last forms 
W of the 1926 Almanac have been run and it is 
being bound and mailed as quickly as possible. 
If you have not received your copy by the time you read 
this, it ought to he aleng 2hortly. The mails are slow, 
due te “he neavy snows and bad weather, and so we 
v7zuid advise you to bea little patient. But keep a look- 
out for your copy. Everyone wants this year’s Al- 
manac, apparently, more than ever. A copy is being 
mailed to every subscriber in good standing, and if for 
any reason it is not delivered, it will be returned to us, 
as we have provided postage for that purpose. The 
Almanac is so handy and convenient, and such a won- 
derful memory jogger on all things pertaining to the 
canned foods industry, that it is not hard to lose your 
copy. Borrowed books, like borrowed umbrellas, some- 
times return. Extra copies can be secured at $1 each, 
and we imagine the supply will go out more quickly 
this year than ever, and it has always gone most too 
rapidly for our comfort. 
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CANNING NEWS AND NOTES 


What's doing in all parts of the Country. New firms, 
changes etc. ; 


Portland, Me.—The Willard-Daggett Co. have added a can- 
nery to their already successful wholesale fish and lobster busi- 
ness. 


Oak Harbor, Ohio—Mr. O. L. Teagarden, formerly District 
Sales Representative of Indiana for the Wheeling Can Com- 
pany, is now Sales Manager of the J. Weller Company, of Oak 
Harbor, Ohio. This Company packs kraut, tomato pulp, catsup, 
Chili sauce and pickles. We wish Mr. Teagarden every success 
in his new occupation. 

Maysville, Ky.—A. Bromena, of Montvale, Va., closed a ten- 
year lease with Thomas Malone on two warehouses to establish 
a tomato canning factory. 


Mt. Sterling, Ky.—The Kentucky Canning Company, which 
eoncern has an acreage here of over 250 acres of tomatoes 
signed up, has secured the vacant lot on South Sycamore street, 
adjoining the C. & O. R. R., and will erect a modern building in 
the near future, sufficient to take care of the 1926 crop. F. D. 
Richardson is an interested party. 


Anstell, Ga.—The Anstell Progressive Club is contemplat- 
ing the establishment of a small cannery in this locality, and 
will be thankful for any information concerning the proper 
equipment, method of distribution, etec., which might lead or 
assist in arriving at intelligent figures regarding the business. 

Salinas, Cal.—Construction of the new Alpine condensory, 
located south of King. City, will be started within 60 days, ac- 
cording to C. T. Sneed, coast superintendent of the Alpine Con- 
densory, and who arranged for purchase of 15 acres of the F. L. 
ringed property, on whitch the new plant will be erected. Cost 

,000. 

Orland, Cal.—The Orland Fig Growers Association will build 
and equip a fig canning plant before the opening of the next 
season. Arrangements are now being made for a site for the 
building, while the plans and specifications will be ready for 
adoption at the next meeting of the association. 

Eau Claire, Wis.—Fire, believed to have ‘originated from a 
stove in the building, destroyed the warehouse and contents of 
the Baron County Canning and Pickling Co., at Chetek. The 


loss is estimated at between $40,000 and $50,000, partially cov- 
ered by insurance. 


Isleton, Cal.—As an evidence of the prosperity predicted 
for 1926 in the delta district, the first building program of im- 
portance is the enlargement of the Grand Island branch of the 
Pratt-Low Canning Company. 

The cannery, which is located on the rich farming lands of 
Grand Island, on the Sacramento highway, is engaged in im- 
provements to their present structure and the addition of new 
buildings that will total $45,000 when completed. 

Among these improvements will be the addition. of a build- 
ing 58x200 feet to the present plant. Part of this space will be 
devoted to the factory end and a part will be used to increase 
the storage capacity of the warehouse. 

Other improvements will be the construction of 12 modern 
cottages of cannery type, which will be added to the present 
colony of cottages to be used by the additional help that will be 


employed by the canning firm from the opening of the canning 
season. 


Oreville, Wash.—W. J. Wayte is preparing to organize a 
company with a capital stock of $75,000 to build and operate 
canneries and by-product factories in the Okanogan Valley. He 
is now taking 90-day option on the stock of the Oroville Canning 
Co., and all stockholders of the company are signing up. If the 
company is formed not less than $15,000 will be expended for 
additional machinery and equipment for the Oroville Cannery 
prior to this year’s canning season. 


Longview, Cal.—A new cannery will be operated here this 
coming season by J. L. Day, of Tacoma. Squash, pumpkin, 


beans, beets, carrots and berries will be canned by the new en- 
terprise. 


Vancouver, B. C.—Building has started on the new $1,000,- 
000 factory being erected in Vancouver for the American Can 
Company, Ltd. The estimated cost of the group of three build- 


ings which will comprise the plant is given as $475,000, and 
when the can-making machinery is installed the cost of the 
buildings and plant will run well over $1,000,000. 
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The Progressive Canners of today are making 
their chili sauce with the use of ; 


THE INDIANA CHILI SAUCE MACHINE 


With this machine you retain all the flavor, 
great portion of which 1s lost bythe old method. 
It also saves you 40 to 50 hand peelers, and 
furnishes high grade stock. 


Indiana Pulpers 

Indiana Kern Finishers 
Kook-More Koils 
Inspection 

Grading TABLES 
Sorting 

Indiana No. 10 Fillers 
Copper Steam Jacketed Kettles 
Steam Crosses 

Pulp & Catsup Pumps 
Fire Pots 

Wood & Steel Tanks 
Enameled Lined Pipe 
Enameled Pails & Pans 
Steel Stools 


Indianapolis, Indiana, U. S. A. 


Anderson-Barngrover Mfg. Co. 
San Francisco, Cal. 
Coast Representatives 
S. O. Randall’s Son 
Baltimore, Md. 
Easteon Representative 
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Boosters make life worth 
while. Friendly users 
who are not afraid to 


recommend your wares. 
A-B users are A-B Boost- 
ers. They know that A-B has solved 
their cook room problems. Giving them 
production without sacrificing quality. 
No wonder they are boosters! 


A-B Cookers receive the cans diret from 
the closing machine—cans enter the 
cooker immediately after they are closed. 
No varying in coming up time. A-B 
Cookers are always at proper temper- 
ature. Automatic controllers guarantee 
that. Cooling water and temperature 
are also automatically controlled. That’s 
why A-B can say— 


A-B Cookers guarantee uniform pro- 
ducts and quality. 


There’s an A-B Cooker operating near 
you—satisfactorily cooking many different 
products—evaporated milk, meat pro- 
ducts, peas, corn, stringless beans and 
other food products. Ask us where you 
can see an A-B in operation. 


ANDERSO** BARNGROVER MFG. CO. 
Factory and General Offices: San Jose, Calif. 


409 Marine Bank Bldg., Baltimore, Md. 
844 Rush Street, Chicago, III. 
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THE PASSING OF AMOS H. COBB 


MvuS HUBBELL COBB, secretary and treasurer 
A ot the New York Canners, Inc., died of pneumonia 
Friday morning, Kepruary 5th, at the Brown 
Hotel, Louisville, Ky., following an illness contracted 
during the recent Convention or the National Canners 
Association in Louisville. 

Mr. Cobb, who lived in Rochester, N. Y., was 52 
years of age. He leaves his wife, Mrs. Mary Carpenter 
Cobb; a daughter, Mrs. Angelena Cobb-Sessions; two 
sons, Amos Hubbell Cobb 3d, and George Warren Cobb, 
and his mother, Mrs. Amos Hubbell Cobb, all of Roches- 
ter; also one brother, George Watson Cobb, of Mon- 
clair, N. J. 

Mr. Cobb was born in Brooklyn, N. Y., the son of 
the late Amos Hubbell Cobb and Angelina Hodgman 
Cobb. At an early age he moved with his parents to 
Fairport, N. Y., where Mr. Cobb’s father organized the 
Cobb Preserving Company. Mr. Cobb was educated at 
Fairport High School, Colgate Academy and Colgate 
University. At the death of his father, he left college 
before the completion of his course, and entered the 
Cobb Preserving Company, which he continued to op- 
erate until that concern merged with the New York 
Canners, Inc., several years ago, at which time Mr. 
Cobb became an officer in the latter concern. 

Mr. Cobb was associated wih his brother, George 
W. Cobb, and William Y. Bogle, of New York City, in 
the organization of the Sanitary Can Company, the first 
company to manufacture fruit and vegetable cans 
sealed without solder or acid. The Cobb Preserving 
Company was the first cannery to use cans of this type, 
which have since come into universal use. The Sani- 
tary Can Company later merged with the American Can 
Company, and George W. Cobb became associated with 


this concern as general sales manager, a position which 


he now holds. 


When Mr. Cobb, accompanied by his wife, left 
Rochester for the Convention of the National Canners 
Association, he was in excellent health. Mr. Cobb was 
chairman of the Fruit Section of the National Associa- 
tion, and presided at one meeting of the Section before 
illness forced him to retire from the Convention ses- 
sions. For several days it was not believed that his ill- 
ness was serious, but a few-days later he suffered a re- 
lapse. 


Mr. Cobb was devoted to his family, and took an 
active interest in civic, business and recreational af- 
fairs. His pleasing personality and cordiality won him 
a host of friends both in his home city and among busi- 
ness acquaintances throughout the country. Mr. Cobb 
was a former president of the New York State Canners 
Association, and at the time of his death was a vice- 
president of the National Canners Association, chair- 
man of the Fruit Section of the National Association, 
and of several important committees. He was a mem- 
ber of the Genesee Valley Club of Rochester, the Oak 
Hill Country Club, the Rochester Yacht Club, Roches- 
ter Historical Society, the Rochester Archeological So- 
ciety, the Rochester Chamber of Commerce, the Ro- 
chester Ad Club, and the Sons of the American Revolu- 
tion. He was a fire commissioner of the town of Brigh- 
ton. and a trustee of the First Presbyterian Church of 
Rochester. 


The funeral services were held on Monday, Feb- 
ruarv 8th. at the First Presbyterian Church, with inter- 
ment at Mt. Hope Cemetery, Rochester. The following 
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acted as bearers: George W. Cobb, Jr., Gordon H. Kel- 
logg, John W. Morrison, William R. Olney, Charles Win- 
slow Smith and Frederick K. Townsend. The honorary 
bearers were: George G. Bailey, John H. Gregory, 
Joseph M. McGill, James Moore, John M. Prophet, 
Frederick A. Sherwood, John P. Cilvernail and Charles 
H. Wiltsie. 


DUTTON TO THE CORN CANNERS 


Canners of Corn (Anywhere and Everywhere in the 
Good Old U. S. A.) 


Have you taken time to read the article headed 
“Problems of Corn Canning,” by Mr. Nelson, of the 
Minnesota Canners Association, published on page 25 
of the Canner, issue of January 9th? If not, it is worth 
your while to study it very carefully, as this gentleman 
shoots straight from the shoulder and in good,. plain 
English, so that those canners whose business qualifi- 
cations are limited (and God knows there are a number 
of them, judging from their actions) may clearly un- 
derstand his views. Forget for the minute that this 
gentleman was addressing a Minnesota Canning Con- 
vention and talking of Minnesota products. Let his re- 
marks, however, apply to the canners at large and let 
each man strive to produce a quality this coming season 
superior to anything that he has packed in the past. 
If conditions do not warrant it, let him do his bit by re- 
fraining from packing “trash.” If the reports are true 
that we hear from many canners over the country who 
discarded a part of their acreage in the fields and re- 
fused to work it up, paying the farmers in full or set- 
tling with them on a satisfactory basis, it shows that 
many of them are beginning to realize that quality 
means everything. We know of many actual instances 
where this was done, and we also know of many in- 
stances where the canner put up corn that was unfit for 
food and a disgrace to the industry. We presume we 
will always have with us a certain percentage of this 
class of canners throughout the country, but it is en- 
couraging to note that their number is decreasing each 
year. 

However, there are some “early birds” in the mar- 
ket quoting futures at a price that is uncalled for. In 
fact, there is no occasion whatsoever to make a price 
on future corn at this particular time. We have ap- 
proximately 5,000,000 cases of corn, probably more, 
over this country—in first hands. We have seven 
good, healthy, consuming months ahead of us. Let us 
market our present holdings before worrying about the 
future. The jobber isn’t ready and will not make fu- 
ture purchases at this time unless he is surrounded 
with every safeguard. He is smart, and if you go to 
him today with a price on future standard corn such as 
I have heard named, viz., 90 cents to $1.00, according 
to seller and location, he is not interested. He can buy 
spots on a better basis and can afford to carry them 
and have assurance of delivery. 

What does 90c to $1.00 for future standard sweet- 
ened corn mean to the packer? The low price of cans 
and acreage will not make a very material difference, 
surelv not sufficient to overcome the hazard that con- 
stantly confronts the packer who sells futures at close 
prices. Even the lowest figure does not permit of a 10c 
corn to the consumer, and if Mr. Jobber cannot get a 
standard corn to sell at 10c he nuts it in the 15c class, 
and he benefits bv the long nrofit. We all know that 
corn cannot be put into the 10c class except at a loss to 
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OUR BUSINESS IS FOUNDED UPON: 


C ANS —Scientifically manufactered. 


Closin g Mach 1Neg—Dependable, simple in operation. 


Service —Unexcelled, “THERE” when needed. 


Ask any of our satisfied customers 
Then 
Ask us for our proposition. 


The Metal Package Corp., of New York. 


Boyle Plant 
Baltimore, Maryland. aA 


GAM SB’ Monarch 
Sanitary 
Rotary 


Washer 


All That is Good 
In A Washer 


Your goods are your pride and 
our labels are our pride. Put 
the two together and your 
customers will be doubly im- 
pressed. 


: Efficient washing without waste of raw 
stock. Specially constructed reel (patent 
applied for) has solved the washing prob- 

ay - lem. Let us submit particulars. 


GAMSE BUILDING | SON 
BALTIMORE MARYLAND Baltimore, Maryland 
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the packer, so why make a ridiculous future price when, 
if you would try to get a fair profit on your investment, 
$1.05 would be the price. This permits the jobber to 
have a splendid margin of profit for his work and the 
retailer to sell it at 15c per can and make a correspond- 
ingly good profit. The canner is simply cutting his own 
throat in pushing futures at these prices. He is not 
taking advantage of the opportunity offered him. 


A business-like organization of corn canners of 
this country could remedy this. The growth of the 
canning industry has become so extensive that the corn 
canners could well afford to create an organization of 
their own, and the same with the other major vegeta- 
bles, namely, peas and tomatoes. If you offer future 
standard corn today at 90c you may make a few sales, 
but the majority of buyers will hold off, knowing they 
have everything to gain and nothing to lose by so 
doing. First thing we know, some canner gets a little 
nervous, wants a few contracts, even at cost, to assure 
his banker he has something to work on in order to ob- 
tain an advance for operating expenses, so he cuts the 
price 214c or 5c per dozen. You can’t keep these things 
secret. They will spread. Another nervous canner 
wants a little business and shades this price. We soon 
have 10c corn—not because the jobber has demanded 
it, but because the patker is too weak in mind and will- 
rower to wait. This is a year when canners should 
even go to the other extreme and carefully control their 
cutput. reducine acreage. if necessary, so as not to de- 
moralize the situation. We can create an annual de- 
mand for 24,000.000 eases of corn. but we cannot do it 
“right off the bat.” It is a good thing to start now to 
do this. but QUALITY is the onlv thing that will do it, 
end this vear it should be QUALITY and curtailment 
of QUANTITY, so don’t “rock the boat” at this time by 
foreine futures on to the jobber at a price that is pro- 
fitless to the packer. Yours very truly, 


F. L. DUTTON COMPANY, 
Columbus, Ohio. 


COMMENTS ON THE TOMATO STATISTICS 


TATISTICS as compiled by the National Canners 
Association show the 1925 pack of tomatoes to be 
19.770,000 cases. Compared with a pack of 

12,519 000 cases for 1924, there is a heavy increase, but 
against this we have had attractive prices for the con- 
sumer, with very heavy consumption as the result. 


Prices that have prevailed on the 1925 pack have 
been and are now very unsatisfactory for the seller, but 
those things which have passed cannot be recalled, and 
it is our opinion that the below-cost prices do not mean 
a loss as great as now appears. Low prices have given 
tomatoes a great amount of advertising and have cre- 
ated a habit with the consumer that should be taken 
advantage of during 1926. Low prices have made many 
users of tomatoes, and if packers during the coming sea- 
son will direct their efforts more to QUALITY instead 
of auantity, these users will be retained—the business 
will be on a sounder basis, and packers should be placed 
in the position where they can cover their loss created 
by the 1925 pack. 


Give your Associations more co-operation. They 
are striving to improve quality, and can accomplish 
many things that are beyond the individual. The day 
is no longer here .when you can successfully operate 
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your business as an individual—experiences must be 
exchanged—conditions surrounding your business must 
be known. ALBERT W. SISK & SON, 


Preston, Md. 


A careful perusal of the statistics of the tomato 
pack, issued by the National Canners Association this 
week, presents some points of special interest. 


1. Tomato canners, wholesale grocers and brokers 
who are specially interested in canned tomatoes should 
be proud of the great sales supremacy of canned toma- 
toes over the other leading staples of canned corn and 
canned peas that has occurred in every year, although 
the figures given annually have never exactly shown 
this far greater volume of tomato production. 


For the permanent good of the industry it- might 
be well if both merchants and canners directed their 
attention to the fact that the statistics on canned corn 
and canned peas are reported in terms of No. 2 cans, 
while canned tomatoes are reported in terms of No. 3 
cans. 


The rule followed by the Association statistician is 
to take two-thirds of the quantity of cases of No. 1, 
No. 2 and No. 10 tomatoes, to ascertain the total quant- 
ity reduced to cases of No. 3 cans. If, instead of doing 
this, they took the actual number of cases of No. 1, No. 
2 and No. 10 tomatoes and added to them the No. 3 
tomatoes, extended to No. 2s, so that the report would 
be on the basis of No. 2 cans, as is done with canned 
corn and canned peas, the total pack of canned toma- 
toes in 1923, instead of being reported as 14,672,000 
cases of No. 3s, would have been reported as 22,002,000 
cases of No. 2 cans; and the pack of 1924, instead of 
having been reported as 12,519,000 cases of No. 3 cans, 
would ‘have been reported as 18,768,000 cases of No. 2 
cans; and the 1925 pack, instead of being reported as 
19,777,000 cases of No. 3 cans, would have been re- 
ported as 29,655,000 cases of No. 2 cans. 


This comment is made. because the measurement 
of the pack in terms of No. 2 cans makes it more read- 
ily comparable with the pack of corn and peas, and will 
no doubt show many merchants and canners that in 
former years there has been no error in reporting the 
pack of canned tomatoes, and that the reason why the 
pack of tomatoes seemed larger than the statistical re- 
port was on account of it being reported in terms of 
No. 3 cans; and also because there are actually canned 
now more No. 2 tomatoes than any other size. 


2. Under the customary method of reporting and 
of comparison, the 1925 pack of nearly 20,000,000 cases 
of tomatoes is not keeping pace with this year’s re- 
ported packs of corn and peas, and it is not nearly as 
large as the currently rumored prophesies. 

3. The report of the Maryland and Delaware pack 
of 7,447,000 cases should cause no great concern and 
might well quiet the great disturbance which has oc- 
curred in values and in marke prices, when it is consid- 
ered that these States packed and sold over 7,000,000 
cases in 1912, 1913, 1914, 1916, 1917, 1918, and nearly 
this quantity in 1923. As far back as 1912 these two 
States packed 7,748,000 cases and the next year packed 
7,926,000 cases. 


4. During these eight years of large packs, Mary- 
land and Delaware usually canned more than half of the 
total pack of the country. The pack of these two 
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“We excel Our Labels 
in‘Designs are the Highest Standard 
of Artistic erit for Commereial Value. 


Ask for our Superior Line for your Fancy Grade. 


Stecher Lithographic ©. 
IReochester, NY. 
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Monitor Blanchers 


are usually built of Toncan 
Metal, which is a rust resist- 
ing metal. It means extra 
long life, for in addition to 
being rust resisting, its of 
extra heavy guage. A buyer 
of the MONITOR Blancher 
with the latest reinforced cy- 
linder has something that can 
be depended on. We build 
them of MONEL METAL 
on order. 


Let us‘ figure’ with you. 


SPECIAL AGENTS 


Canadian Plant HUNTLEY MFG. CO. 


Ogden, Utah 
HUNTLEY MFG. CO. Ltd. 
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Canners, wholesale grocers and brokers here in the 
East, seeking to find what influence a 20,000,000 case 
pack should have upon values and prices of Maryland 
and Delaware tomatoes will discover that the entire 
excess Over normal in the 1925 pack is accounted for in 
the increased packs of the four States west of the Mis- 
sissippi River, viz., California, Utah, Arkansas and 
Missouri, and the Mid-western State of Indiana. Many 
a strong holder and many days of freight journey in- 
tervene to prevent tomatoes in these States competing 
largely in Eastern markets with the Maryland and Del- 
aware product. 

Note the statistics: 


Indiana canned in 1912, 792,000 cases; in 1918, 
968,000 cases; in 1923, 717,000 cases; in 1925, 1,955,000 
cases, more than 1,000,000 cases over normal. 

California, Utah, Missouri and Arkansas canned in 
1912, 2,149,000 cases; in 1918, 3,193,000 cases; in 1925, 
6,166,000 cases, more than 3,000,000 cases over normal. 

Missouri and Arkansas canned in 1912, 535,000 
cases; in 1918, 552,000 cases; in 1923, 1,109, 000 cases; 
in 1925, 3,004,000 cases, over 2,001,000 cases more than 
normal. 

With the exception of the two freak years of 1915 
and 1921, the total pack of the country since 1912 has 
averaged well over 14,000,000 cases. A glance at the 
above figures shows where the excess quantity packed 
this year is now located. 

5. Maryland and Delaware have only exactly 
509,000 cases more of the 1925 pack of canned tomatoes 
than they had to sell of the 1923 pack. All of the 1923 
pack was sold at high prices. The pack in 1925 in these 
States was 7 1/3 per cent greater than in 1923. The 
price in 1923 advanced to $1.15 per dozen for No. 2 
tomatoes, which was more than 50 per cent higher than 
today’s price. 

6. Any intelligent, impartial observer would say 
from these statistical facts that the great merchants of 
the East ought to be able to quite readily agree with 
Maryland and Delaware canners upon a price at which 
these 509,000 cases of canned tomatoes can all be sold 
before the new pack. 


There should be no gloom in Maryland and Dela- 
ware. A most cheerful feeling should prevail in refer- 


TRADE-MARK 
ATTORNEY AT LAW 


SPECIALIST 


(Since 1906) PATENT COUNSEL 
Recommended by The American Wholesale Grocers Association 
and Other National Organizations, aggregating 10,000 Members. Ask 
for references and particulars of Special Offer to Canners. 
Cc. E. RICHARDSON 
Albee Building WASHINGTON, D. C. 
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i ig in 1925 is barely over 37 per cent of the total 
pac 

ence to spot tomatoes and the tomato canning business. 
Merchants, canners and brokers should decide now to 
work together to sell as promptly as possible the 1925 
pack at satisfactory prices, and devote their time and 
energy from now on to encouraging preparation for a 
large pack of best quality in 1926, and to the ready 
disposition of a large part of this pack at “future” 
prices, affording reasonable profits. 


In consideration of the greatly increased total 
pack, the matter of paramount importance in the East 
is to stabilize the market for Maryland and Delaware 
tomatoes and establish confidence in spot and future 


prices. The one way to do this is to sell the 1925 pack 
before July 1 


Every ane will be glad to increase his sales 
7 1/3 per cent at a profit. Every canner seems willing 
to make large concessions from 1923 prices. A meeting 


of minds is at hand. The consummation deserves the 
attention of all worth-while brokers. 


Let’s go! JOHNS. McDANIEL & CO., Inc. 
John S. McDaniel, Pres. 
Easton, Md. 
% 
—Since 1913— 


Reference: Equitable Trust Co., Baltimore 
CANNED FOODS BROKERS COMMISSION MERCHANTS 


Howard E. Jones & Co., Inc. 


200-202 E. Lombard St. at Calvert St., Baltimore, Md. 


HIGH GRADE} 
THERMOMETERS | 


For all Canning Purposes. 


All Makes of Thermometers ]} 
Repaired. 


Accuracy Guaranteed. 


Write For Prices. 


Phila. Thermometer Co. | 
915 Filbert Street, 
PHILADELPHIA, PA. 
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Automatic Can Making Machinery 
Bliss No. 15K Automatic Flanger 


A continuous operating four head ma- 
chine that flanges both ends of the can 
body simultaneously and does the work 
without cracks. The four heads insure 
easy movement with high speed and | 
minimum wear. 

We build complete lines of Automatic 
Can Making Machinery. High Speed 
lines for large production—Semi-Auto- 
matic lines—Hand and Foot operated 
equipment. 


BLISS MACHINERY 
E. W. BLISS CO., BROOKLYN, N. Y., U.S. A. 


Factories: Brooklyn, N. Y. Hastings, Mich. Salem,O. Cleveland, O. 
Sales Offices: Detroit Cleveland | Philadelphia 


Cincinnati New Haven chester 


Foreign Factories and Offices: London, “Age. Turin, Italy Paris, France 


¥ Patented 


No. 453 


Next Season’s Catsup Pack! 


Do you want to take the worries out of catsup 


filling - operate continuously - fill without slop or waste - 
no filling of broken bottles? 


Do you want to rinse and sterilize bottles in a 
simpler, more dependable way - with less trouble - 
without breakage? 


Then get the Kiefer Automatic Bottle Sterilizer 
and the Kiefer Rotary Vacuum Filling Machine - 


the standard unit in many plants. 


Action now will insure delivery in ample time. 


The Karl Kiefer Machine Co. 


Cincinnati, Ohio 


) 
win 
A 
| 


THE LAUGH OF THE WEEK 


18 

OMEHOW or other we cannot help taking the fol- 

& lowing—with a big laugh. Recently the rumor 
went the rounds that the California Packing Cor- 
poration had bought the Roebelle Canneries—to cover 
their requirements of canned corn under the Del Monte 
label. That company was sold—to the Midwest Can- 
ning Corporation. 

Now comes the following, and we leave it to you: 

“California Packing to Weigh N. Y. Offer 
(Special to The Journal of Commerce.) 

San Francisco, Feb. 6.—A special meeting of the 
directors of the California Packing Corporation has 
been called for Monday morning to consider any propo- 
sals for the sale of the company which may be submit- 
ted to them. The meeting, it is said, is being called on 
advices from New York interests of the corporation. 

Formal announcement of the sale of the California 
Packing Company to the Postum Cereal Company is ex- 
pected within the next few days, says he Associated 
Press. 

Another step in the negotiaions took place yester- 
day when the Postum interests raised their original bid 
from $175 to $185 a share. : The largest stockholders 
of the California Packing Company were said to favor 
the disposal of thejr shares at this price and probably 
will recommend the acceptance of the offer to minority 
interests. 

If the deal is concluded at these terms it will involve 
approximately $90,000,000.” 


CANNERS SEEK BENEFIT OF GOVERNMENT 
WAREHOUSE PLAN 


ERTAIN canners of fruits and vegetables have re- 
quested the United States Department of Agri- 
culture to extend the Federal warehouse act to 
public warehouses that store canned fruits and vege- 
tables. Whether or not this can be done will depend 
largely on the interest shown and the demand made by 
the industry as a whole, the department says. Canners 
who have asked to have the warehouse act extended to 
canned fruits and vegetables believe such action would 
tend to stabilize prices by facilitating orderly market- 
ing. They believe steadier markets would be created 
not only for the canned products, but also for the farm- 
ers’ raw materials. 


“Markets for canned fruits and vegetables have 
been more or less demoralized at times,” declared H. S. 
Yohe, in charge of administration of the warehouse 
act, “due to inadequate financing of the large surpluses 

_and packs in recent years. The pack last year was one 
of the largest in the history of the canning industry. 

“Representations have been made to the depart- 
ment, that if the warehouse act were extended to 
canned foods the organizations that are not sufficiently 
financed to enable them to carry goods pending orderly 
marketing could take their warehouse receipts to banks 
and be properly financed, thus avoiding the dumping of 


more stocks on the market than can be readily ab- 
sorbed. 


“If this could be accomplished,” he said, “it is:felt 
that it would have a stabilizing effect on the market 
for the farmers’ raw products. The aspect of stabili- 
zation of the market for canned foods as well as for the 
raw products appeals to the department as having 
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merit. But whether or not canned foods shall be placed 
on the eligible list for storage under the warehouse act 
depends mainly upon the interest shown and demand 
made by the industry.” 

Mr. Yohe declared that Federal warehouse receipts 
for commodities which have been on the eligible list for 
some time have gained an enviable reputation among 
leading credit bankers. They have resulted he said, in 
securing not only wider money markets, but larger ad- 
vances at better terms. They have been recognized by 
Federal Reserve banks as a type of warehouse collat- 
eral which makes paper supported by warehouse re- 
ceipts desirable for rediscount purposes. 

One of the Federal Reserve banks has ruled that 
it would accept no paper supported by warehouse re- 
ceipts covering agricultural products if such products 
were storable under the warehouse act, unless the ware- 
house receipts were issued under that law. The Gov- 
ernor of another Federal Reserve bank has indicated 
that he regards the Federal warehouse receipt as’ the 
best agricultural warehouse paper the country has ever 


had. Bankers in leading financial centers have taken 
the same attitude. 


“With such a viewpoint on the part of bankers,” 
Mr. Yohe said, “the Federal warehouse act, if extended 
to canned foods, should offer a real service to the can- 
ning industry.” 


Many Warehouses Operating Under Federal 
Warehouse Law 


RAIN warehouses having a combined capacity of 

G 34,000,000 bushels have been licensed to date by 

the Department of Agriculture under the provi- 

sions of the United States Warehouse Act. This is an 

increase from 2,000,000 bushels, the capacity of ware- 
houses licensed under date of March 31, 1921. 


_ Similar wide use of the Federal warehouse law is 
reported by the department by warehouses which store 
cotton, wool, tobacco, beans, potatoes and sirup. Cotton 
warehouses licensed under the act have a combined ca- 
pacity of nearly 2,400,000 bales, compared with 
440,000 bales. the capacity of warehouses licensed 
under date of 1921. 


The capacity of tobacco warehouses licensed under 
the law is reported at 667,000,000 pounds; wool ware- 
houses, 95,000 bags; peanuts, 19,000 tons; broomcorn, 
1,000 bales; beans, 13,500,000 pounds; potatoes, 16,- 


000,000 pounds; sirup, 276,000 gallons, and dried fruit, 
100,000 pounds. 


Washington leads in capacity of grain warehouses 
licensed, the figure being 8,989,209 bushels, followed by 
Oregon with 5,375,229 bushels, Texas with 4,937,924 
bushels, and Idaho with 4,466,570 bushels. Among cot- 
ton warehouses, Mississippi leads with 457,929 bales, 
followed by Louisiana with 450,405 bales, South Caro- 
lina with 375,475 bales, Georgia with 285,213 bales, and 
North Carolina with 248,675 bales. Kentucky tobacco 
warehouses licensed under the act have a capacity of 
354,091,000 pounds. 


WE’LL MISS HIM—THE RETAIL GROCER 


NDER the above heading appeared-the following 
Editorial in the Baltimore Evening Sun of Feb- 
ruary 3rd. It calls back a picture worth keeping, 
though we do not agree that the retail grocer is going! 


| 
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QUALITY CANNERS 
CONSULT 


ON ALL CANNING MACHINERY 
PROBLEMS 


BERLIN-CHAPMAN COMPANY 
Berlin, Wis. 


Tri-States Salesman—H. R. Harding, 2827 Winchester St., Baltimore, Md. 
COMPLETE LINE OF CANNING MACHINERY FOR ANY CANNING PLANT. 
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“Whether the $200,000,000 National Food Prod- 
ucts Corporation, incorporated in Maryland recently, is 
in conflict with anti-trust laws is a matter to engage the 
legal lights of the Federal Government. Apparently it 
is a holding and financing company for the various 
chain-store enterprises. That will interest the mon- 
eyed interests. 


“But, though the legal complications and financial 
intricacies may be too deep for the general mind, there 
is another phase of the matter that all can understand. 
The strengthening of the financial position of the chain 
stores is a threatening gesture toward the corner gro- 
cer. His has been a despairing fight since first the cen- 
tralized buying and distributing of the chain groceries 

challenged his existence. He has been fighting valiant- 
' ly, but yielding ground none the less. He is passing. 
And if he goes, there goes with him an institution that 
has figured large in community life. 


“Even now only those who are approaching middle 
life can remember the corner grocer and his establish- 
ment as it was in its heyday. Then no efficiency craze 
had disturbed the goods on his shelves by a mathemat- 
ical formula. His counters were a homely conglomera- 
tion of soap and crackers and prunes and choice cuts of 
sirloin. There was a corner sacred to the molasses bar- 
rel with its delicious drip that many a small finger 
sought surreptitiously. There was the mackerel tub 
and often too close to it there stood the kerosene tank. 

“Do you remember the grocer’s boy who sprinkled 
sawdust on the floor every morning and let you ride 
with him when he delivered the orders? What delu- 
sions of grandeur you had when he let you hold the 
reins! 

“Do you remember the egg stove and the drum- 
mers and aged gentlemen of the neighborhood who 
stood with their backs to it while they settled the des- 
tinies of the nation and laughed heartily at whispered 
anecdotes ? 


“But the grocer himself was the outstanding fea- 
ture and commanding personality of the establishment. 
He was the kind of man who would give a kid a ginger- 
snap one minute and collar him the next if he caught 
him snitching a prune. He knew the financial status of 
every family in the neighborhood and was gentleman 
enough to keep it to himself. ‘He threw in some scraps 
for the dog. He listened sympathetically to the alibis 
of the impecunious and tided the deserving over tight 
rlaces without even knowing what a philanthropist 
was. He inquired with a convincing solicitude after the 
sick and afflicted. He listened patiently to catalogues 
of pains and aches; followed the love affairs of the lads 
and lassies; kept tabs on the christenings, marriages 
and deaths, and gave glass pitchers for Christmas 
presents. 


“The corner grocery was a human institution in 
those days. But alas! being human it was inefficient. 
As likely as not the presiding genius of the emporium 
hed to move two barrels and three crates every time a 
customer asked for a can of peas. It was a sad day for 
him when somebody invented efficiency. It was a worse 
day when somebody else discovered that large-scale 
operations could be managed more economically than 
small ones. 


“And so, it would seem, he is under attack. But 
so long as this generation endures there will linger 
pleasant memories of the corner grocery store.” 
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41,400 PENNSYLVANIA FARMERS DO $32,409,000 
BUSINESS CO-OPERATIVELY 


‘ARMERS of Pennsylvania did a business of 
$32,409,000 through their co-operative buying 
and selling organizations in 1924, according to 

figures which have been compiled for the first time by 
the Bureau of Markets, State Department of Agricul- 
ture. Five large co-operatives operating in several of 
the Eastern States transacted business amounting to 
$26,049,000 with Pennsylvania farmers, while 94 local 
organizations made total sales aggregating $6,360,000. 

Approximately 41,400 farmers, or one out of every 
five in the State, are members of some form of co-oper- 
ative association. This membership is increasing rap- 
idly each year, the number being almost 4,000 more in 
1924 than in 1923. 

The amount of business done has also increased 
greatly during the past few years. Complete records 
are not available for all of the associations in the years 
preceding 1924. However, accurate figures from the 
same 38 associations show a total business of $2,301,- 
531 in 1922, $3,106,261 in 1923 and $4,011,016 in 1924. 
There has also been a steady improvement in the econ- 
emy of operation, since most of the associations had 
lower costs in 1924 than during the preceding year. 
About forty purchasing associations reduced their cost 
of doing business from 4.2 per cent in 1923 to 3.4 per 
cent in 1924. 

The co-operative buying and selling movement in 
Pennsylvania is in better position at the present time 
to render real service to farmers than it has ever been 
since it started a generation ago, states Secretary of 
Agriculture F. P. Willits, an enthusiastic believer in co- 
operative effort. ‘The fact that farmers are giving 
more and more attention to the efficient marketing of 
their products and purchasing of their supplies, is one 
of the most encouraging developments in present-day 
agriculture. The farming industry has learned the 
value of co-operative effort the same as other industries 
and labor did years ago, and as a result, we have organ- 


ized groups of farmers today as an essential part of our 
agriculture.” 


MARKET FOR CANNED CORN IN BRITISH 
COLUMBIA 


N view of the greatly increased pack of canned corn 
] in the United States this year, the following infor- 
mation concerning the market in British Columbia 
may be of interest, writes American Consul Harold S. 
Towell, Vancouver, B. C., Canada, in a report received 
in the Foodstuffs Division of the Department of Com- 
merce. 

There are 12 vegetable canning plants in British 
Columbia that supply the needs of the population of 
500,000 residents of this Province and, to a large ex- 
tent, the markets of Alberta and western Saskatche- 
wan, with a population of about 940,000. In 1924 the 
output of canned corn from these plants is reported to 
have consisted of from 3,000 to 4,000 cases of Golden 
Bantam corn on the cob and a negligible quantity of so- 
called “sugar corn.” The output of canned sweet corn 
in this Province is small for various reasons. The high 
value of improved farm lands required the raising of 
more remunerative crops, and the smaller quantity of 
*odder available from Golden Bantam corn than from 
other kinds leads farmers to grow less of it, unless they 
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EDUCATION 


It has taken many years of education to convince the American Mother 


own supervision. 


im every package 


Sanitary Cleaner. C/ean 


Cleans Clean 


Ask your supply man. 


It cleans clean. 


that canned foods are as delicious, pure and wholesome as those canned under her 


Not only has this required careful selection of the best fruits, vegetables and 
materials together with careful processing but also the utmost precautions to insure 
sanitary cleanliness in every step of production. 


a has greatly assisted hundreds of canners to provide these sanitary conditions, indeed, 
many nationally famous brands of canned foods are protected by the sweet, wholesome, 
sanitary cleanliness this cleaner so economically assures. 


An order on your supply house will prove a profitable investment in sanitation. 
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The J. B. Ford Company Sole Mnfrs. Wyandotte, Mich. 
ATTENTION CANNERS AND TRUCKERS 

We manufac- 
Wanted to Grow Tomato Plants ture canni 
Under Contract. Will use your hi g 
Seed. Ten years experience. machinery 


COLEMAN & CHANDLER 
TIFTON, GEORGIA 


INOCULATE 
Our Cultures: 


Stimulate—Growth Vitality 
Strengthen—Color 
Increase— Yield Percentage of small peas 
Inoculation is Insurance that You Cannot Afford 
to be Without. 
LeRoy V. Strasburger, B. S. 
15 South Gay Street 
Baltimore, Maryland 
The Largest Acre Size Culturezon the Market 


% Liquid and Soup Filler 


Robins-Beckett 
Can Cleaner. 


Pear Corers. 


Pear Paring 
Machines. 


Write for our general 


Complete Plants Furnished 


catalogue. Open and Closed 
Process Kettles 


A. K. Robins & Co. Inc., Baltimore Md. 
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are recompensed by higher prices. The farmers’ price 
for Golden Bantam corn is reported to average 12!4c¢ 
a dozen ears, or $40 a ton on the cob, wnich makes it 
impossible for canneries to make a reasonable profit. 
As a result of the small output the demand for canned 
sweet corn must be supplied by imports. 


Separate statistics of imports into British Colum- 
bia are not available, but 10 years ago Canadian im- 
ports of canned corn amounted to less than $3,000 in 
value. According to Canadian Government trade re- 
ports, during the calendar year 1923 imports of canned 
corn into the Dominion from the United States 
amounted to 905,440 pounds, valued at $75,382. Dur- 
ing the calendar year 1924 those imports increased to 
3,334,490 pounds, valued at $219,470, and during the 
first nine months of 1925 they amounted to 2,147,411 
pounds, valued at $168,690. As far as canned corn is 
concerned, domestic canneries are the only competitors 
in Canada of American canners of this product. Dur- 
ing the calendar year 1924 about 40 per cent of the 
canned vegetables imported into Canada from the 
United States consisted of corn and over half of the 
imports of corn from the United States during that 
vear entered the markets of Western Canada. 


The percentage of the population of British Colum- 
bia and the western portion of the prairie region that 
may be hereditarily prejudiced against the human con- 
sumption of corn, is negligible. 


Until recent years “canned corn” meant so-called 
“sugar corn,” which is not sweet corn, and to a large 
extent sugar corn is the accepted article on this market 
today. Until it is tasted by the consumer and he be- 
comes familiar with particular brands the distinction 
between “sugar corn” and sweet corn is said to be 
largely one of color. Golden or Yellow Bantam corn 
has associated the color yellow with sweet corn and 
white color denotes all others. The sales manager of 
one of the largest wholesale grocery concerns in Canada 
recently declined to handle American canned sweet corn 
of the white variety for the reason that more sales 
effort would be required to place it on the market. 
American exporters of sweet corn who desire to per- 
manently and successfully establish their goods on the 
Canadian market would, therefore, possibly do well to 
consider the sales advantage of yellow corn. 


With the exception of corn on the cob, canned corn 
is sold on this market in No. 2 tins, the “sugar corn” re- 
tailing at 15c a can and the Golden or Yellow Bantam 
at 25c. Retail prices in grocerterias and cash-and-carry 
markets are from 2c to 3c per can less than in stores 
that deliver to the consumer, and it is estimated that 
at least half of the volume of groceries sold at retail in 
Western cities is handled by grocerterias and the cash- 
and-carry department of department stores. 


The duty on canned corn imported into Canada 
from the United States is 1!4c a pound, the weights of 
the package to be included. In addition, at the time of 
entry, it is subject to a sales tax of 21% per cent of the 
duty-paid value (value plus the duty). ‘The following 
regulations must be observed in exporting canned veg- 
etables to Canada: The kind of vegetable must be 
stated and the grade. whether “Fancy,” “Choice ” 
“Standard” or “Second,” must be shown on the Jabél in 
letters not less than three-eighths of an inch high. The 
cuantitv of coloring or preservatives should also he 
»lainly indicated. The name of the packer and his ad- 
dress, or the name and address of the dealer for whom 
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the goods are packed must be stated. The country of 
origin must be printed or stamped on the label of each 
can in letters at least one-eighth of an inch high. The 
phrase “Packed in U. 8. A.” may be used for this pur- 
pose. 


CANNED FOODS WEIGHT MARKING REGULA- 
TIONS DEFERRED 


N Order-in-Council signed December 21 and pro- 
A claimed in the Canada Gazette of January 2, pro- 
vides that the net weight of the contents of tin- 
ware containers of meat and meat food products need 
not be shown on the label until July 1, 1926, states 
American Trade Commissioner Lynn W. Meekins, Otta- 
wa, Canada, in a report to the Foodstuffs Division of 
the Department of Commerce. 

A previous Order-in-Council signed October 20, es- 
tablished the following regulation, under the provisions 
of Section 13 (2) of the Meat and Canned Foods Act: 

“(2) All meats or meat food products placed 
in hermetically sealed tins or in barrels, casks, 
tubs, etc., or lard, shortening or similar substances 
offered for sale in any package, must show thereon 
on the main panel of the label or in a position sat- 
isfactory to the Veterinary Director General, the 
net weight of the contents. This requirement 
comes into effect on January 1, 1926.” 

The later Order-in-Council explains that repre- 
sentations were made to the Government that a serious 
wastage of a certain class of container would take place 
if the above regulation were made effective for all 
classes of containers on January 1. Asa result the fol- 
lowing amendment has been added to the regulation: 

“Providing that for tinware containers this 
reauirement shall not come into effect until July 
1, 1926.” 


POSSIBLE MARKET FOR AMERICAN SARDINES 


N looking over the stocks of sardines sold in the 
Kingston, Canada, district one finds that they are 
mostly all packed in Norway with no offering of 

American packs, states American Consul F, S. Johnson, 
Kingston, Canada, in a report received in the Foodstuffs 
Division of the Department of Commerce. The sar- 
dines packed in Canada come mostly from the Maritime 
Provinces, are principally put up for export, and not 
sold in the Kingston District. ~ 

American packers might be able to compete with 

the fish packers in Norway, as it is reported that no 
lower prices can be expected in domestic sardines, so 
there is a possibility of prices being somewhat higher 
before the next pack is available. From advices re- 
ceived from Europe, writes Consul Johnson, sardine 
fishing has been more or less of a failure, with the ex- 
ception of Norway. This should help American trade 
in Canada, were it not for the high duty on sardines. 
Norwegian exchange has advanced nearly one-third, 
with corresponding increase in the price of Norwegian 
sardines. 


CANADIAN OYSTER REGULATIONS 


S the importation of American oysters to King- 
ston, Canada, is an important item, the following 
facts may be of interest to the American export- 

ers, writes American Consul F. S. S. Johnson, Kingston 
Canada, in a report received in the Foodstuffs Division 
of the Department of Commerce. On the 15th of No- 
vember regulations regarding the taking and shipping 


| 
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THE TOWNSEND STRING BEAN CUTTER 


AMSCAN 


, WISE MEN TELL US that more money 
CERTIFIED is made buying than selling, and we 
SEALING FLuip 


believe that wise buying is the best way 
‘‘The Golden Band”’ 


to keep down production costs. You 
can now buy a TOWNSEND String 
Bean Cutter or a SHERMAN String 
Bean Filler to better advantage than 
you can later in the season. Are you 
wise or otherwise? 


Insist on AMSCAN for your nen 
cans next season—and be safe OTE Sel Burton, Cook & Co 
with a TOWNSEND” Rome, N. Y. 


THE MAX AMS MACHINE CO., NEW YORK 


(Successors to Z. P. Townsend, the original patentee) 


Corn Seed For Sale 
We have surplus seed of the following varieties for sale: 
Golden Bantam 8: cents per lb. Early Crosby 9 cents per Ib. 


Country Gentleman 10 “ “ Early Evergreen 73 “ * 


This seed was practically all planted on our own farms and grown under 
our personal supervision for seed purposes, and is of excellent quality. 


' MOHAWK & GENESEE VALLEY FARMS CORP. | 
L Wisner Bidg. gag Rochester, N. Y. Jj 


ZASTROW’S PROCESS ROOM EQUIPMENT 


Zastrow Hydraulic, Steam Impelled Improved Process Kettle or Process Crates, Stendard 3,4& 


Retort 40’’ x 72”’ and other 


Circle Crane, radius up to 18 ft. sizes. 5 tiers. Also Special Sizes 


MADE BY 


ZASTROW MACHINE CO., Inc. 


Foot of Thames St., 
BALTIMORE, MD. 


Steam Boxes 
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of oysters between the United States and Canada went 
into effect. Since which date every shipment of oysters 
has had to be accompanied by tags properly filled in 
showing the name and license number of the fisher- 
man, and also of the shucker. 


in this protection work Canada, through the De- 


partment of Health, is actively co-operating. Canada 


is affected in two ways: first, as to the export of oys- 
ters to the United States; and, second, as to the import 
of oysters from the United States. Since neither coun- 
try will allow the importation of uncertified oysters, it 
means the inspection and certification of oyster beds in 
Canada, and further necessitates the inspection of ship- 
ments from the United States with accompanying ex- 
amination and checking of certificates by the Depart- 
ment of Health and Marine and Fisheries with the co- 
operation of the Department of Customs. 

Although the regulations of the oyster business was 
forced upon the United States and Canada because of 
the menace to health of polluted beds, it will work out 
to the benefit not only of the people, but also of the in- 
dustry in both countries. The health of citizens will be 
protected and the knowledge that contaminated oysters 
are not allowed on the market will restore confidence 
and result in the return of trade to its old-time vigor 
and prosperity. 


MICHIGAN CANNERS TO MEET 


ARK C. HUTCHINSON, President, Michigan 
Canners’ Association, announces that the spring 
meeting will be held in the auditorium of the 

new Horticultural Building, Michigan State College, 

East Lansing, Mich., Tuesday and Wednesday, April 

13 and 14. 

An elaborate program, which will be announced 
within the next couple of weeks, is being prepared with 
a view to making this the best meeting, in largest at- 
tendance, Michigan ever held. Twelve recognized au- 
thorities and prominent speakers will appear on the 
program. Entertainment will be provided. 


50 Years of Service to Canners 


Thos. J. Meehan & Co. 


( Thos. L. North ) 
4 E. Redwood Street, Baltimore Md. 
BROKERS and COMMISSION MERCHANTS 


Canners’ Accounts Solicited for Tip-Top Buyers. 
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The meeting is being held at the College in recog- 
nition of the valuable services the College staff has 
rendered the canners, especially during the past year, 


and on the invitation of the President, Dr. Kenyon L. 
Butterfield. 


FINAL STATISTICS OF SALMON PACK FOR 
BRITISH COLUMBIA 


HE table given below was transmitted to the 

Foodstuffs Division of the Department of Com- 

merce by American Consul General Ernest L. 
Harris, Vancouver, B. C., and shows the number of 
cases of canned salmon produced during the calendar 
years 19238, 1924 and 1925: 


Variety 1923 1924 1925 
Cases Cases Cases 
sockeye —......... 334,647 369,601 392,491 
27,142 27,792 73,450 
Bluebacks. ................... 7,097 4,267 10,675 
Steelheads ou... 1,760 1,843 1,999 
"eee 112,044 115,944 188,871 
SS 418,055 570,497 607,916 
ee 1,341,677 1,747,505 1,719,687 

LOBSTER FISHING AND CANNING ON ISLE 

OF PINES 


HERE is no cannery on the Island of Pines and 
I there are no persons regularly engaged in fishing 
other than those who supply the limited demand 
of the local market, writes American Vice-Consul Tal- 
bott, Nueva Gerona, Isle of Pines, in a letter to a pri- 
vate company, which was read in the Foodstuffs Divi- 
sion of the Department of Commerce. It is understood 
that at one time there was a cannery established here, 
but that it ceased operation after having existed only a 
short time, and from what cause is unknown at pres- 
ent. It is reported that a company for canning fish has 
recently begun operations at Batabano. 

It is stated that all of the surrounding waters of 
the Island are well stocked with fish and crawfish or lob- 
sters, the latter averaging from 114 to 3 pounds each, 
and are sold here from peddlers’ baskets at whatever 
price the purchaser is willing to pay, the quantity sold 
on the Island being very small. * 

Nueva Gerona is situated three miles from the 
mouth of the Casas River and boats drawing not more 
than nine feet of water may approach the wharf; there 


CANNERS’ SEED PEAS 


Grown from Stocks That Have Proved to Possess 
Ability to Carry Their Quality into the Can 


GALLATIN VALLEY SEED CO. 


BOZEMAN, MONTANA 
GROWING STATIONS IN IDAHO AND MONTANA 
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[ You are a High Class Canner 
You want High Class Tomato Seed, 
To make a High Class Product 


YOU NEED OUR SEED 
If You Just Want ‘“Tomato Seed”’ 


IT’S TOO GOOD FOR YOU 


We Grow for Seed Only: 


JOHN BAER, BONNY BEST, CHALK’S 
JEWEL, MATCHLESS, STONE, GREATER 
BALTIMORE and all Standard Varieties. 


RICE’S RED HEAD 


Correspondence Invited 


Best For Northern Canners Descriptive Catalogue for the Asking 
Jerome B. Rice Seed Co. 
SEEDS FOR CANNERS AND SEED GROWERS 
PICKLERS. CAMBRIDGE, NEW YORK 


Does the Speed of Your Corn Filler 
_ the Capacity of Your Factory? 


The production of many plants is restricted 
by a corn filler that fails to keep pace with 
the rest of the machinery. The results is long, 
expensive, overtime operation, poorer quality 
and smaller profits. 


THE NEW HANSEN CORN FILLER 


fills your cans at a speed as high as 180 cans per 
minute with absolute accuracy and uniformity. 
It will more than keep pace with the other 
units in your factory. 


Eliminate that weak spot by installing a 
Hansen. 


Hansen Canning Machinery Corporation 


Built With or Without 5 
the Cooker Tank | Cedarburg, Wis. 


—— 
i 
} 
: 
ai 
Jit 
i 
Prt 
i j 
\ 


26 


is only a slight rise in the tide, and the water between 
the Isle of Pines and Cuba is shallow and seldom rough. 
Fresh water may be reached on the Island by drilling 
to a depth varying from five to one hundred feet, but 
springs of excellent water are numerous and the whole 
area is drained by small rivers, of which these springs 
are the sources. 


A NEAT DESK ORNAMENT 


HE Continental Brokerage Co., of Indianapolis, 
recently sent their friends a neat desk thermom- 
eter and penholder that must have been appre- 
ciated by everyone fortunate enough to get one. The 
stand is of neat design, walnut finish, and contains an 
easily read thermometer. 

The gift merely indicates the thoughtfulness of 
this progressive firm of brokers, and is a silent witness 
to the reason for this firm’s rapid and permanent 
growth. 


THE WORLD TURNING TO CANNING 


ERE is an interesting letter from a gentleman in 
Scotland, who wants to know more about can- 
ning, and especially wants catalogs and the in- 

formation you can give: 
35 Neilston Rd., Renfrewshire, Scotland, 
28th December, 1925. 
The Canning Trade, 


107 S. Frederick St. 
Baltimore, Md. 

Dear Sirs: 

Please accept many thanks for specimen copies (2) 
of The Canning Trade you so kindly favored me with, 
and for which to me were full of interest, also the 
Pamphlet Re: “A Complete Course in Canning.” 

Please find enclosed Money Order for $10.00 for a 
copy of “A Complete Course in Canning,” which I 
await with interest at your earliest convenience. I hope 
at a later date to subscribe to your paper. 

I may state that although not at present em- 
ployed in the canning industry, am deeply interested 
in all its branches, having been for many years em- 
ployed in the industry in Australia, both in the meat 
racking and fruit packing. Mostly worked on Amer- 
ican ideas so far as conditions and climate allowed. I 
have been back in this country, of which I am a native. 
since 1921. I am employed as maintenance engineer 
in a can-making and box-making plant here. but hope 
at some future date to follow un the canning industry, 
and am, therefore, anxious to keep in touch the best 
way Ican. Although convinced that’a great deal could 
be done here in the canning line, more particularly in 
vegetables, one would require some influence or capital 
to make a venture. so I expect there is nothing for me 
but to go to the Colonies again. 

But before doing so, I would like to get together a 
small librarv. so to speak. consisting of pamphlets, 
bulletins and catalogues. referring to the industry in all 
its branches. You would do me a great favor if vou 
could assist me in anv wav in getting these pamphlets 
and bulletins. also cost. I do not wish to convey to anv 
of the firms the belief that there is a prohable order at 
the back of a reauest for a catalogue. Do you think 
thev would trouble supnlving me with one on these 
conditions? Although I have the knowledge where, 


with a little push, several canneries could be estab- 
lished in Australia on co-operation lines. 
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Well, I hope you will excuse this rather rambling 
letter, also for taking up your valuable time, believe 


me to remain, 
Yours truly, JOHN FRAME. 


AMERICAN SARDINES POPULAR IN STRAITS 
SETTLEMENTS 

HE American sardine enjoys great popularity in this mar- 

I ket, states American Vice Consul Richard Ford, Penang, 

Straits Settlements, in a letter which was received in the 
Foodstuffs Division of the Department of Commerce. Mr. Ford 
further states that no other country has been able to enter this 
field, and the only competition is between rival brands of Amer- 
ican goods. Cheapness and wholesomeness, the former to attract 
the large native and Chinese class of consumers, and the latter 
to maintain the prestige and popularity of the iine, are the two 
points to be observed inplacing products successfully in this 
market. 

-Packing for export, particularly of tinned goods, is a point 
demanding the most careful consideration by the exporter sup- 
plying the Malayan territory. The difficulties experienced by 
some of the largest packers and distributors of canned foods in 
the United States, and the unfortunate trade disputes that have 
arisen as a result thereof, lend strength to the belief that Ma- 
laya is a particularly difficult market, handicapped by strenuous 
climatic conditions, rough cargo handling, and various other ob- 
stacles to a successful receipt of goods of this nature. In pre- 
paring goods for this market it would appear that four definite 
points must be taken into consideration. First, the condition of 
the fish or other commodity when it is packed, must be such that 
it will not be liable to “go bad” as a result of a radical change 
of climates, from temperate one to a decidedly torrid one. Sec- 
ond, the type of container must be unusually heavy and must be 
as perfectly sealed as human or mechanical methods will permit. 
Third, shipping cases should be well constructed of material 
heavy enough to withstand the rough treatment received from 
native stevedores using chain or rope slings in unloading case 
goods. Fourth, every effort should be made to place tinned 
foods in the ship’s hold as far as possible from boilers and steam 
pipes and placed in such a manner that when the tins “sweat,” 
as they are very liable to do in the radical changes of atmos- 
phere to which they are subjected en route, there can occur no 
accumulation of moisture in the depression of the tins with a 
consequent rusting or corroding of the metal. When a particle 
of rust once appears on metal in the dampness of the tropics, 
and particularly where that dampness is of a salty, sea-air na- 
ture, it is amazing with what rapidity the rust spreads and eats 
away the metal structure. 

Finally, the exporter who would successfully supply this 
market must so cater to the purchasing power of the territory as 
well as to the popular taste, that his goods will be assured of a 
rapid turn-over, thereby maintaining both the freshness of the 
products and the prestige of his line. ; 


WHEN TOMATOES WILL FREEZE 
By W. D. Bigelow, 
Chief National Canners’ Laboratory. 

EFERRING to the attached letter from Mr. A. G. Copland, 
tomatoes will freeze within about one degree of the freez- 
ing point of water. If the warehouse reaches a tempera- 

ture of 31 degrees, therefore. and remains at that temperature 
or below for any considerable time, the tomatoes may be ex- 
pected to freeze. 

Freezing is likely to cause a disintegration of the tomatoes 
to a grater or less extent, making them appear to contain 
water and thus reducing their market value. Moreover, an un- 
heated warehouse is objectionable for other reasons. Pronounced 
changes of temperature are likely to cause the cans to sweat. 
This occurs to the greatest extent in blocks of goods which have 
been frozen and are then exposed to a materially warmer tem- 
perature. Sweating produced in this way often causes the rust- 
ing of the cans to such an extent as to injure the market value 
<i cat en It also. sometimes causes the discoloration of 
the label. 


VIRGINIA CANNERS TO MEET 


HE Virginia Canners Association will hold its an- 

r nual meeting this year at Luray, Va., on March 

3rd and 4th. This is a change from Roanoke, 

where thev have been accustomed to meet, and we 

understand they are preparing a very attractive pro- 

gram. A warm invitation goes out to all interested 
to be present and take part. 
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PEA GRADERS 


Manufactured and Sold by 


Sinclair-Scott Company 


Baltimore, Maryland. 
Makers of Nested Pea Graders, Colecous Pea Graders, and Other Canning Machinery. 


On Every Viner is Economy 


No viner can do satisfactory work when its beaters 
are obliged to work on heavy mats or bunches of vines. 


Separation of the vines by the feeder is, therefore, 
essential to best results. 


Hamachek Ideal Viner Feeders with distributers are 
the only feeders that thoroughly separate the vines. 
The savings effected, over the use of any other viner 
ili i feeder, are so large that it is not unusual to hear pea 
CanadaandFrance packers say that Ideal Viner Feeders more than save 
their cost each season. 


HAMACHEK MACHINE CO, 


Kewaunee, Wisconsin 


| Manufacturer of IDEAL VINERS, VINER FEEDERS and CHAIN ADJUSTERS 
ESTABLISHED 1880 
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Wanted and For Sale. 


This is a page that must be read each week to be appreciated. 
what is offered here, but it is possible you will be a dozen times in the year. 
your opportunity your time is lost, together with money. 


You are unlikely to be interested every week, in 
If you fail to see and accept 
Rates upon application. 


For Sale— Machinery 


FOR SALE— 


1 Sinclair-Scott Nested Pea Grade, excellent condi- 
tion. 

1 Almost new 4 Sieve ‘“‘Colossue’’ Pea Grader. 

1 Karl Kiefer No. 5 Double Pump Rotary Gear Type 
Visco Filler. 

1 Model A. Burt Labeler for No. 1 cans. 

1 16 Disc Hawkins Exhauster. 

Also other items too numerous to mention. 

Canning Machinery Exchange, Baltimore, Md. 


FOR SALE—2 Colossus Graders, very good condition, 
located in Wisconsin. 
Address Box A-1358 care of The Canning Trade. 


Write for complete list of good used canning machinery 
and equipment, offered at attractive prices. 
Used Machinery Department, New York Canners Inc. 
Irving, New York. 


FOR SALE---We manufaoture No. 10 Fruit and Veget- 
able Fillers, Can Conveyors with or without Syruping at- 
tachment, Tomato Inspection-Drainage Tables, Beet Gra- 
ders, Pumping Towers and Wood Tanks. Circulars and 
prices on request. 

Frank M. Wright Co., 512 2nd Ave., Olean, N. Y. 


FOR SALE---Large stock new and practically new 
Canning Machinery at bargain prices. Write for catalogue. 
, A. K. Robins & Co., Inc., Baltimore, Md. 


FOR SALE—Two lines of Bean Machinery with asi 
etc. A low price to a quick buyer. 
B. H. Minch & C. F. Cox, Receivers, 
The Garret Bergen Co., Bridgeton, N. J. 


FOR SALE—One 16 ft. Sprague Pea Blancher, One 

12 ft. Sprague Bean Blancher equipped with worm drive. 

Both machines good condition, located at Wisconsin factory. 
Address Box A-1377, care of The Canning Trade. 


FOR SALE—We have to offer, subject to prior sale, an 
assortment of used and reconditioned Tilting and Stationary 
Copper Steam Jacketed Kettles. Write or wire for prices 
on your requirements. 

F. H. Langsenkamp Co., Indianapolis, Ind. 


FOR SALE—One Erie City 150 H. P. Economic Boiler 
complete, in splendid condition; been used very little, and 
with certificate of Maryland State inspection. 

A. K. Robins & Co., Baltimore, Md. 


Machinery—Wanted 


WANTED— 
1 No. 6 Monitor Cleaner. 
1 Elgin Filler. 
2 Corn Shakers. 
6 40x72 Closed Retorts. 
3 No. 5 Sprague Corn Cutters. 
1 Monitor Pea Grader. 
Address Box A-1365 care of The Canning Trade. 


For Sale—Seed 


FOR SALE—Indiana Canners Association ‘‘INDIANA 
BALTIMORE” Tomato Seed that we offer, subject to pre- 
vious sale, at $4.00 per pound C. O. D. or cash with order. 
This is the seed we have been so successfully growing and 
improving for many years under the supervision of Purdue 
University Agricultural Experiment Station, and hag attain- 
ed a wonderful reputation. Nothing is spared that will 
aid in raising the high standard of this Seed. 

Address: Indiana Canners Association, Kenneth N. Rider, 
Secretary, Matthews, Indiana. 


FOR SALE—100 bushels of the famous Blake-Ellis 
Crosby Sweet Corn Seed of 1925 crop. Large reduction in 
price on account of large surplus. 

Edwin H. Blake, Brownfield, Maine. 


FOR SALE—Limited quantity of Stowell’s Evergreen 
Seed Corn. Grown especially for seed purposes. Hand 
picked and high germination guaranteed. Price 8 cents per 
pound, f. 0. b. Aberdeen, Maryland. Bags at cost. 

H. P. Strasbaugh, Aberdeen, Md. 


FOR SALE—We have a surplus of Stowell’s Evergreen 
Seed Corn, very high germination test. Price on application 
The Mt. Airy Canning Co., Preston, Md. 


Wanted—Factories 


WANTED—A Cannery. 
maintain good sized plant. 

Address James J. Hansen, Secretary Commercial Club, 
East Stanwood, Washington. 


Sufficient material grown to 


__ 
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WANTED — Cannery to handle tomatoes, peppers, 
cucumbers, etc. Farmers anxious to contract at right prices, 
and site will be given to responsible party. Soil and con- 
ditions exceptionally favorable. 

Address W. P. Hickerson, Jr., Cashier, 
First National Bank, Manchester, Tenn. 


For Sale—Factories 
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WANTED—Assistant Superintendent for a Pennsylvania fact- 
ory, packing a general line of vegetables. Must be familiar with 
Canco Machines. Single man preferred. State salary expected and 
experience. 

Sup’t. of Welfare, Bellefont, Pa. 


WANTED—Man thoroughly capable of taking care of cooking 
and packing preserves, jellies, mayonnaise, catsup, etc. Address 
giving full details experience, also references and salary. 

Address Box B-1370 care of The Canning Trade. 


FOR SALE—Strasbaugh’s Quality Corn Plant at Mt. Pleasant, 
Delaware. Plant thoroughly equipped, latest improved machinery, 
capacity 6,000 No. 2 cans per hour. 600 to 1000 acres of Corn obtain- 
able per season. Attitude of growers most satisfactory. Thisis one 
of the best located factories on Peninsula, P. R. R. siding, 3 acres, 
ample building to double line plant or equip for Peas, Stringbeans, 
or Tomatoes. Will sell with or without established brands as pre- 
ferred by buyers. Ample water supply, ample day help obtainable 
within 144 miles of plant. If interested let us give you a personal 
inspection and full detail as to a prosperous past record for the plant 
for last ten years. 


H. P. Strasbaugh, Aberdeen, Md. 
FOR SALE—Modern and fully equipped Tomato 
Canning and Pulp Plant in best Tomato producing section 
of Illinois. Arrangements for dispospal of output can be 


made with seller, if desired. 
Address Box A-1374 care of The Canning Trade 


WANTED—Chemical Engineer, or Chemist with wide technical 
experience, preferably one with a record of several years in one or 
more of the following food industries: Dairy or Ice Cream, Fruit 
or Vegetable Canning, Jams, Jellies, Fruit Juices, Essential Oils and 
Extracts. Nature of work is analytical, experimental, bacterialogical 
and general research in carbonated beverage manufacture. Must 
have enough technical training and executive ability for plant super- 
vision. Exceptional opportunity for right man. In writing, please 
give full account of past training and record. 

Hoffman Beverage Company, Newark, N. J. 


CROP EXPERT—Experienced in canners’ crops on large scale, 
open for position. Young, married, with A-1 references. Would like 
to confer, confidentially, with canner of quality products. 

Address Box B-1371, care of The Canning Trade. 


- Positions— Wanted 


FOR LEASE—Strong building, 50x75 feet 5 stories, 
adjoining boiler room with two 80H. P. boilers (each), 
plenty water, cheap labor and splendid locality for Tom- 
atoes and Pumpkin. Fifteen miles southeast of St. Louis, 
Mo. 

Mrs. Wm. Baer, Millstadt, Il. 


FOR SALE—Fully equipped Tomato Canning and 
Catsup Plant in heart of best Indiana Tomato producing 


section. 
Address Box A-1373 care of The Canning Trade. 


FOR SALE—One acre of land on State Road, 4+ mile 
from Scotland P. O., 2 miles from steam boat landing. 
Canning Factory complete with machinery, saw mill and 
grist mill attached. Storage Room capacity 20,000 cases. 
Garage, Store and Dwelling in same house, consisting of 10 
rooms, electric lights. Price $5,000, half cash. Small stock 
of goods included. 

L. G. Raley, Scotland, Md. 


FOR SALE—Brokerage business established 15 years, 
City 100,000, about 100 Jobbers in territory covered. Sell- 
ing account ill health. 

Address Box A-1376 care of The Canning Trade. 


EMPLOYMENT EXCHANGE 
Help Wanted 


WANTED— High grade quality processor for Fruits, Vegetables, 
Jams, Jellies, Ketchup and Tomato products. Should have some 
knowledge of food chemistry. Give full details, experience, salary, 
eto., in first communication. 

Address Box B-1372, care of The Canning Trade. 


WANTED—Chemist for Apple Products, such as Apple Butter, 
Bakers Jelly, Pectin, Cider Syrup, Vinegar in glass and barrels. 
For right man will give interest in business with established firm. 
Address Box B 1376 care of The Canning Trade. 


WANTED—Position by experienced canning machinery man 
who has also had five years experience manufacturing Apple Cider 
and Vinegar with a manufacturer of well known brand of goods 
Besides the above can take full charge of all electrical equipment. 
Best of references furnished. Ready for immediate employment. 

Address Box B-1359 care of The Canning Trade. 


WANTED—Position by Superintendent-Processor packing 
whole grain or crushed Corn, Peas and Tomatoes. I am entirely 
familiar with all operations of factory and field. I have twenty-five 
years experience. Can furnish best of reference. Open for contract 
at once. 

Address Box B-1357 care of The Canning Trade. 


WANTED—Position by Superintendent of 15 years experience. 
High closs man on Peas and Tomatoes. Can supervise the installation 
of theentire plant. References. 

Address Box B-1367 care of The Canning Trade. 


POSITION WANTED—Food Specialist. Highly trained and 
experienced in food chemistry and bacteriology. In responsible 
position as Chief Technologist with large corporation for past sev- 
eral years, but desires to locate in or near good city. Not looking for 
routine testing job, but wish to connect with some large corporation 
with technical problems to investigate. Correspondence strictly 
confidential. 

Address Box B-1364 care of The Canning Trade. 


FOOD PRODUCTS SALESMAN—Several years traveling ex- 
perience throughout the United States. Now {covering New York 
wholesale and fancy retail trade. Anticipates establishing Broker- 
age business with New York headquarters. Open for connection with 
reliable principals. Prepared to develop local, national and{foreign 
business. 

Address ‘‘International’’ Suite 706, 507 Fifth Avenue, New York. 


WANTED—Permanent position as manager or Superintendent 
by quality packer of fruits and vegetables, jellies, jams Preserves, 
etc. Qualified in building new plants, expert handling of help and 
packing goods at lowest cost by system of increased capacity. Can 
furnish best of references from past employers, etc. Ready for im- 
mediate employment with some large corporation. 

Address, W. J. L., Glasgow, Mo. 
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SAVING § SAFETY 


$680,820.00 


is the 1925 insurance saving for Canners 
who have carried their fire insurance 


CAN PRICES 


1926 Prices 


The American Can Company announces the fol- 
lowing term contract prices, f.o.b. its factories, for 
standard sizes Sanitary Cans for the Central and East- 


with ern parts of the United States, effective January 2 
1926. 
CANNERS EXCHANGE SUBSCRIBERS $15.30 per M. 
WARNER INTER-INSURANCE BUREAU 
64.08 


Thissaving, the largest ever returned, 
is further proof that this plan is con- 
tinuingjto furnish the most satisfactory 


insurance for the Canning Industry. 
1.75 
LANSING B. WARNER Inc. 2.00 
155 E. Superior St., Chicago, Ill. 


THE SCOTT VINER COMPANY 


solicits inquiries regarding 


VINERS, FEEDERS and UNDER CARRIER SEPARATORS. / 


Hi . This Company was organized by and is under the 
personal supervision of Thomas A. Scott, for 
twenty-five years the General Manager of the now 
liquidated Chisholm-Scott Company. 


i All inquiries receive prompt attention. 


931 W. Spring Street ons COLUMBUS, OHIO 


ae The new prices represent the following reductions. 
| i 
4 
| 
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CANNED FOOD PRICES 


Prices given represent the lowest figure generally quoted for lots of wholesale size, usual terms f. 0. b. Baltimore (unless 
otherwise noted) and subject to the customary discount for cash. ****Many canners get higher prices for their goods; some 
few may take less for a personal reason, but these prices represent the general market at this date. 

Baltimore figures corrected by these Brokers: (t) Thos. J. Meehan & Co. (+) Jos. Zoller & Co., Inc. (§) A. E. Kidwell & Co. 


(*) Howard E. Jones & Co. New York prices corrected by our Special Correspondent. 
Canned Vegetables CANNED VEGETABLES PRICES Cont’ CANNED FRUITS—Continued 
Balto. N. Y. 
Balto. N. Y. Standard White, No. 3....1.75 
White Mammoth, No. 2%........-+. 3-25 Standard, No. 1.40 Selected Yellow, No. Out 
White Mam., Peeled, No. 2%........ 3.00 Stanm@ard, NO. 10. 4.20 £.50 Pies, Unpeeled, No. 3........... 1.10 1.30 
Green Mammoth, No. 2%....... 3.05 SPINACH} Pies, Peeled, No. 8.............. Out Out 
White, Large, No. 2%.... eee cece 1.15 Pies, Unpeeled, No. 10........... Out Out 
Green, Large, No. Standard, No. Pies, Peeled, No. Out. $00 
Green, Medium, No. 2%......-... Standard, No. 4-90 Seconds. No. 2, Water... 
White, Small, No. Out SUCCOTASH}¢ Extra Stds., in 
Green, Small, No. Stand. Green Corn, Green Limas, 1.35 Out Seconds, No. 1.25 1.40 
White, Smali, Nov 1 3.36 3.25 (Triple) No. 2 (with Tomatoes). 1.25 1.40 Standards, No. 8, in 
Tips, Green, Mam., No. 1 sq.... 3.55 3.40 Limas) Out 1. ards, No. 3, in Syrup 1160 1°75 
andard, No. ke Bahama Sliced, 
ia TOMATOES} Bahama Grated, Ex Std; 
y, No. 10, f.0.b. County....3.75 4.40 Hawaii, Sliced, Std. 
BEANS#—Std. Hawaii. Grated Extr < eses 2.95 
No. 2. .85 .95 Ext. Std., No. 2, f.o.b. County.. .771%4 .... H NO. 2.... 3.05 
Stringless, Std. Cut Green, Ext. Std No. 2 5 awaii, Grated, Std. No. 1 
Stringless, Std. Cut Green. No,10 4.59 No. 2%, Shredded, Syrup, No! wee 
Ext. Std., No. 3... shed, xtra, No. 10.......: . 7.85 11.50 
ingless, Std. Who. Gr. No. 10.4.75 5.25 Std., NO. 120 Eastern Pie 
Stringless, Std. Cut Wax No. 2..1-05 1.15 Ext. Std-, No. f.0.b. County.. Porto Rico Ne tor, NO 2.50 Out 
Stringless, Std. Cut Wax No. 10.4.75 5.25 Ext § Se RASPBERRIESS 
Limas, Std. Green, No. 2...... -- 1.70 1.80 Std. No. -60 Black, Water, No. 3............ Out .. 
Limas, Std. White & Gr., No. 2..1.25 1.35 Std: No.1, fob. Red, Water, No. 2... 
Limas, Std. White & Gr., No. 10.9.00 9.50 Std. NO Black, Syrup, No. 2. 
Limas, Soaked, No. Out Std. No. 2, f.0.b. County........ .... Red, Syrup, No. Out Gut 
Red Kidney, Std. No. .90 Cnt Red, Water, No. 10............. : Out Out 
Red Kidney, Std. No. 10......-+. Out f.o.b. STRAWBERRIES§ 
BEETSt Std. No. 3, f.0.b. County: 1.07% Extra Standard, Syrup, No. 2.. Out 2.10 
Baby, NO. 2.25 2.40 Rreserved, No. 2... .. Out 2.90 
Std. No. 10, f.0.b. County....... 3.30 .... tra, Preserved, No. 2........ 
Cut, NO. 6.80 TOMATO PUREEE Standard, Water, No. 15:39 
CARROTS? Std. No. 1, .58% Canned Fish 
Std. Sliced, No «Std: No. 10, 3:40" HERRING ROE® 
Std. Diced, No. 2.......-eeeeee-1.10 1.15. Canned Fruits Standard, No. 2, Factory, 18 0z..1.60 1.85 
Std. Diced, No. 4.50 4.75 
-80 . chigan, cove ats, . cases, 4.60 
Sta. No. 2: £.0.b. Co. .75 New York, No. 4-60 Flats, % Ib....... 
Std. Shoepeg, No. 2, f.0.b. Co....82%2 Md., No. Standards, 4 cs.......... 
Ex. Std. Shoepeg, No.2,f.o.b. Co. .90  .... APRICOTS* Standards, 8 oz... 
Fancy Shoepeg, No, 2, f.0.b. Co..1.00 California Standard, No. 2%......... 2.50 Standards, 10 
Ex. Std. Crushed, No. 2........-1.00 1.10 California Fancy, No. 2%........... 3.10 SALMON* 
Ex. Std. Crushed, No.2, f.0.b.Co. .95 Out BLACKBERRIES Red Alaska, Tall, No. 1......... 3.75 3.70 
Standard, NO: 1265 Red Alaska, Flat, No. %.......... 
HOMINY¢ 
Standard, Split, No. 3........... 1.00 1.20 Standard, No. 10...... Bint, Out 
Standard, Split, No. 10.......-..3.25 3.75 Standard, No. 2, Preserved...... 2.00 2.25 1.30 
MIXED VEGETABLESt Standard, No. 2, in Syrup....... sees Pink, Tall, No. 1.......... i160 1555 
INO. 4.60 5525 CHERRIES§ SHRIMP# 
Standard, No. 2........ Out 1.20 Wet, Ma 1.30 1.50 
Standard Out 5.35 Red Pitted, No. Out SARDINES—Domestic, per Case* 
PEASt Sour Pitted Red, 10s............ Out Out F. O. B. Eastport, Me., '25 pack 
No. 1 Sieve, No. 2...... California Standard 24s........ Out 2.40 % 4.10 4.25 
No. 1 Sieve, No. 2, f.o.b. County. 1.60 .... California Choice, cece % Oil, Key, carton.............. 5.10 5.25 
No. 2 Sieve, No. 2......... 1.60 1.80 California Fancy, No. 2%........... 3. % Oil; 4.60 4.75 
No. 2 Sieve, No. 2, f.o.b. County. 1.30 GOOSEBERRIESS§ % Tomato, Carton 5.10 
Re. Commty. Standard, No. 5.50 5.75 % Mustard, Keyless 4.30 4.25 
No. 4 Sieve, 1.40 PEACHES? California, % per 18.00 
Seconds, No. 2...... TUNA FISH—White, per Case* 
J. Mx. Std.. No. 3 Sieve, No. 11.30 .... California, %s, Blue Fin.....--- 11.00 7.50 
Fancy Petit Pois, No. 1........ California, is, Blue Fin............. 14.00 
Out Califernia, %s, 6.50 
PUMPKIN?{ Seconds, Yellow, No. 2.......... Out 
dards, White, No. 3........ Out Out California, 1s, Striped@............... 13.00 
Standard: No. 3.560 Standards, Yellow, Ne. 3........ 2 
Squash, No. 1.3 Extra Standard Yellow, Ne. 3... 2.00 


- 
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WEEKLY REVIEW 


Buyers Trying to Work Off Stocks Before Buying More—Buy- 
ers Expect Concessions—Believe There Are Plenty of 
Goods to Last the Year Out—All Market 
Prices Lower—As One Expert Cost- 

Accountant Figures, the Surplus 
to Be Carried into the 1926 
Packing Season. 


UPPLIED—The canners generally understand that the buy 
S ers, as a rule, are well supplied with good stocks of canner 

foods of every kind, and especially of the staples. Natu 
rally, therefore, they are not buying. They are more interested 
in working off their present stocks, and turning them into cash, 
and until they have worked these stocks down to or below nor- 
mal they will not buy with any interest. And we say below 
normal, because all buyers believe that there are all the goods 
they want, wherever they want them, and pretty nearly at the 
prices they care to pay. 

Of courrse ,there are always some few buyers coming into 
the market, because all buyers did not cover their wants in full 
by futures last year, and others of them have adopted the ehain- 
store method of buying for immediate wants onty. But tuese 
buyers are also finding the market easy, and that they are 
heartily welcome when they come into the market, that they can 
ask and receive special concessions’. Such a condition is not 
conducive to improved market prices. 

How long is this condition soing to last? That is difficult 
to answer. They bought, as futures in corn for instance, prac- 
tically a whole year’s supply. It would not seem te Le too much 
to say that there were 15,000,000 cases of corn sold as futures 
last year. No one knows, of course, but that is a pretty gen- 
eval opinion. All of that corn has not been taken away from 
the canners, for:some of it is in the canners’ warehouses, reported 
by the canners as sold. It will be taken before they buy more. 
How many peas and how many tomatoes were bought and are 
in the possession of the buyers at this time is just as hard to say 
as regards corn. But we have heard it said that whclesalers’ 
salesmen have been told to go out and sell canned foods—sell 
them to the exclusion of everything else—but seli them. This is 
helping move the goods, but the buyers are not in the market 
for more because of this fact, and they will not even think about 
futures at any price. 


ARKET PRICES— Our market prices this week show 
losses, in the main. Shoepeg corn is quoted down to SOc. 
No. 2 sauerkraut is marked down to $1.10, Balto., and No. 
3 down to $1.15, and some other sections are quoting even lower 
prices, very considerably lower. 
No. 3 spinach is quotd down to $1.4714; No. 2% swect po- 
tatoes are quoted down to $1.60 and No. 3s at $1.55. 
Some quotations on canned tomatoes are quoted lower by 
some brokers, and in other cases we learn that prices are firm- 
ing up and are stronger, ‘if not advancing. In a maiter of this 
kind it is more a question of opinion than anything else. New 


York city reports canned tomatoes advancing. It is said that 
the feeling on canned tomatoes, since the publication of statis- 
tics, and their showing in better condition than was generally 
supposed before the figures were made known, is growing 
stronger daily. 

California has named a lower price on futures spinach and 
asparagus, a trick they learned last year with fruits, and which 
helped them clear up the largest pack of fruits in their history. 
But this action has resulted apparently in a slightly lowered 
price on spot asparagus of some grades. It is said, however, 
that spinach and asparagus orders are coming through, for the 
futures, in quite satisfactory condition. The weather on the 
coast is reported very favorable to good crops of all kinds in 
1926. 

Oyster prices are reported lower all along the line. Canned 
oysters are fast disappearing in favor of the fresi oysters, ship- 
ped in ice. You will notice, if you are interested, that prices on 
the canned article are quoted from 5c to 10c per dozen lower all 
along the line. But even the raw oyster shippers are complain- 
inb about business. 

New prices are quoted on sardines in this market this week, 
a rearrangement of prices rather than any mateviai change. 

There is a change made in tuna prices as well. All fish in 
fair demand, the approaching Lent bringing attention to it. 

Cherries and strawberries have also felt the effect of a 
slight change in prices. Fruits generally have been quiet, but 
firm. The market is cleaning up well. 


HAT ABOUT THIS SEASON?—Most canners,. and es- 
W pecially those who keep in close touch with the canned 
foods market, are reconciled to the quiet condition in 
buying, and are willing to wait until the very heavy demands of 
consumers reduce the holders’ stocks until more will be needed. 
But all canners are becoming anxious about the 1926 season. 
What shall they do, or what had they better do? It is a serious 
question. 
The answer would seem to be one of real caution. No can- 
ner is justified, in face of all that is now known, in going in for 
a full average pack of anything, and whatever he packs should 
be of fine quality. If there was but one item of canned foods in 
heavy supply, the others being normal or less, this might not be 
so necessary, but with the staples all in heavy supply, demand 
will continue slow during this year, and the buyers will pick and 
choose only the best goods as long as they can get them. 

Mr. Wm. E. Silver, who has been accorded the honor of 
being the father of the present method of arbitration, as he is 
also of cost accounting, made a figuration the other day that is 
interesting. 

He figured that during the past three years tne average con- 
sumption of the three leading staples has been about as follows: 
Peas 15,000,000 cases; corn, 14,000,000 cases; tomatoes, 12,000,- 


000 cases. On the other hand, the packs have been: 
Peas Corn Tomatoes 
Consumption ........... 45.000.000 42.000.000 36.000.000 


Personally we are rather inclined to invert the ratios of con- 
sumption, and put tomatoes at 15,000,000, corn at 14,000,000 and 
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peas at 12,000,000, although it is our impression that corn and 
peas are about on the same plane and each should possibly be 14, 
000,000. But we are giving the figures as they were made, and 
you can do your own experimenting, except that you will fool 
yourrself if you try to wipe out a very considerable surpius in all 
three items, as facing the canners before the opening of the 1926 
canning season. 

If you can look at these surpluses and then go ahead and pre- 
pare for big packs in 1926, and particularly if you can dare at- 
tempt anything in quality below the best you can make, you are a 
real dyed-in-the-wool optimist. 

And it is next year’s operations that are the all-important 
factor right now, for last year’s are a thing of the past, except in 
their effect upon present holders. And that merely adds another 
cause for thought. 


NEW YORK MARKET 


By “New York Stater,” 
Special Correspondent “The Canning Trade.” 


Business Light—Tomatoes More Active—Futures Regarded as 


a Joke—Some Wisconsin Future Pea Prices Heard— 
Standard 5’s at 90c—Some Demand for Stand- 
ard Corn—Future Asparagus at Low 
Prices—Red Salmon Easier. 
New York, February 11, 1926. 


HE SITUATION—Business in the local market is rather 
light this week, Friday’s holiday having the usual etfect 
of curtailing the demand somewhat. Wholesale grocers 
and chain store distributors have been in the market for stocks 
in fair volume, and prices on the whole are rather well held, with 
an upward tendency to be noted in one or two instances. 
‘Yomatoes More Active—A rather brisk inquiry for standard 
tomatoes for prompt shipment has been seen during the week. 
The pack statistics showed the 1925 production to be smaller 
than many in the trade had been led to believe, notwithstanding 
the fact that the report disclosed a heavy pack. Quotations for 
cannery shipment tnis week are heard as follows: Standard 1s, 
55 to b7%ec per dozen; No. 2s, 72’ to 75¢c per dozen; No. 3s, 
$1.10 to $1.15 per dozen, and No. 10s, $3.25 to $3.50 per dozen. 
Sellers at the inside quotations are not numerous. The market 
for futures thus far is regarded as a joke by the trade, and little 
uttention is being reported to the “offerings” reported irom some 
quarters. It has been the buyers’ experience during the past 
_few veais that it pays to wait and see how representative can- 
ners regard the market, as illustrated by their future quotations, 
before plunging in and contracting. Indiana packers are quot- 
ing spots for prompt shipment at 80c for 2s, $1.25 for 3s and 
$3.50 for 10s. A number of Indiana packers have announced 
prices on 1926 packs, but thus far business is reported as dull. 


Peas—A number of packers have announced opening prices 
on 1926 pack Wisconsin peas, and buyers are beginning to show 
considerable interest in fancy siltings, although comparatively 
litle injury for standards is to be seen. However, the packers 
generally sell fancies only in conjunction with other gradings, 
and it is expected that a good deal of future business will be 
taken within the next few weeks, despite the heavy carry-over 
of low grades from last season. Prices named un fancy Alaskas 
of 1926 pack follow: 


The above quotations apply to No. 1 tins. Standards are 
quoted at $1.60 for 1 sieve; $1.40 for 2 sieve; $1.10 for 3 sieve, 
and 90c for standard 5s. Prices of the different packers who 
. have named their prices thus far show a variance of 5 to 10c 
per dozen. Spot standard peas are reported selling at 90 to 95c 
per dozen, f. o. b. Wisconsin canneries, with the chain stores dis- 
tributors in the market for supplies in fairly large quantities. 

Corn Steady—There has been a fair call for standard corn 
for factory shipment, the market being quoted at 90 cents per 
dozen, f. o. b. cannery. Stocks appear to be fairly liberal, and 
while this condition continues buyers are not inclined to pay 
much attention to the futures market. 


Future Asparagus—The low prices named by the California 
Packing Corporation on future asparagus this year came as a 
surprise to the trade, and as a result many of the independent 
packers who had planned to announce their prices at the same 
time the corporation 'ist was published withheld their prices for 
readjustment. Some of the independent packs are quoted 
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slightly over the corporation basis. Prices on futures Del Monte 
brand are named by the corporation as follows: Giant 2%s 
square peeled, $3.80; 2% square green, $3.65; 2':s unpeeled 
white peeled, $3.65; 2% square green peeled, $3.00 3's square 
white unpeeled, $3.00; 244 square green unpeeled $2.90; mammoth 
2's price ssame as tor colossal; large, prices same as for mam- 
moth and colossal, except on 21s square green peeled, 1Uc unaer 
Prices for No. 1 square tins are quoted as follows: Colossal 
white tips, $3.15; green tips, $3.00; medium white tips, $3.15; 
green tips, $2.95; small white tips, $2.85; green tips, $2.65. Pic- 
nic tins, tips, are quoted as follows: Colossal, mammoth, large 
and medium, $1.70; small, $1.60; all prices per dozen, f. o. b. 
cannery. 

Red Salréon Easier—The market for Alaska Reds for Coast 
shipment have eased off during the past few weeks, and offer- 
ings are more plentiful. Some tall reds have offered at $3.35 
per dozen, f. o. b. Seattle, the market ranging thence up to $3.50 
per dozen, f. o. b. Pinks, however, have stiffened somewhat, 
and are held at $1.45 Coast, with chums selling at $1.20, some 
business being reported booked at 2% to 5 cents a dozen less. 
Demand has been rather slow. 

Tuna Quiet—Jobbers have not been active buyers of tuna 
for Coast shipment, and the situation shows no change. Stocks 
are not large, however, and prices are generally well held. Can- 
ners are nuoting striped, spring shipment, at $11 for Is, $6 for 
halves and $4.00 for quarters. 

Bartlett Pears Easier—California packers evidently have 
more Bartlett pears on hand than the trade had supposed, and 
prices for shipment are quoted lower in this week’s market. 
Standard 2%s are quotable at $2.75 per dozen, f. o. b. cannery, 
with choice held at $3.15; standard 2s are quoted at $2.25 per 
dozen, with No. 10 standards offering at $8.75 per dozen, f. o. b. 
cannery. 

_California Fruits—The balance of the California canned 
fruit market appears in firm shape, with comparatively little 
carry-over fruit in the hands of the packers. Some buying of 
solid pack pie peaches is reported, with packers quoting $6.25 to 
$6.50 per dozen at the cannery. Standard 2's sliced clings are 
held at $2.05 per dozen, f. o. b. California. 

_ Stringless Beans—Although Maryland canners are «quoting 
stringless beans at 85c per dozen at the cannery for cut green, 
it is probable that business has been taken in a large way under 
this figure. One of the largest chain store systems operating in 
Greater New York offers stringless beans, under its private 
label, at 3 cans for 25 cents at retail. ‘ 

The Good Old Days—A prominent manufacturer of nut but- 
ter, in his advertising, features prices quoted on various items 
of grocery back around 1900 te show the economy of his prod- 
uct. One of the items which his ad carries as reminiscent of the 
“good old days” is canned corn at 8c per can. With the chain 
stores offering good standard corn at 3 cans for 25c this year, 
corn of a quality probably a good deal better than the 1900 ar- 
ticle, it appears that the calendar has been turned back on at 
least one item of food. 

Personal Items—E. H. Duncan, of H. G. Prince Company, 
at quae canners of Fruitvale, Cal., was a market visitor this 
week. 

The National Grocery Company, operating a large chain of 
grocery stores in New Jersey, is building a large new warehouse 
in Jersey City. 

B. W. Stitt, formerly in the canned foods brokerage business 
on Hudson street, is now sales manager for Gilbert J. Easton, 
Inc., mayonnaise manufacturers, of Newark, N. J. 

H. J. McDonald, of the Elyria (Ohio) Canning Company, 
was a visitor along Hudson street. 


_ Gordon Corbaley, of Meinrath-Cobaley Co., of Seattle, was 
in the market this week. , 


CHICAGO MARKET 


By “Wrangler,” 
Special Correspondent “The Canning Trade.” 


Market Active—Corn Firming Up—All No. 1 Corn Gone—Fancy 
Country Gentleman at $1.25—Peas at Low Prices—-To- 
mato Canners Anxious to Sell—Cherries Advance 
Sharply—Some Futures Selling— 

Tribute to a Friend. 

Chicago, February 11, 1926. 
FY ter market for canned foods cannot be otherwise 


Seneneien than as active, and the activity is all along the 
ine. 


Canned Corn—The market for spot canned corn has firmed 
up a little and no full standard grade is to be had anywhere in the 
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Central West at a parity of 85c f. o. b. cannery, except in Ohio, 
which is still offering a few lots at that price. : 

I have heard of no large sales of spot canned corn this week, 
though there are many negotiations in progress, from the fact 
that buyers are unwilling to advance their views as to price to the 
present firm stand of the canners. : 

All the No. 10 size canned corn in the Central West is sold 
out of first hands, or so reported by the brokers. This is also al- 
most the case with No. 1 size canned corn, though there is some 
of the latter size to be had from first hands in less than carload 
lots. 

I have heard of several sales this week ot Fancy Country 
Gentleman canned corn in No. 2 cans at $1.25 f. 0. b. canneries, 
both in Indiana and in Iowa. The canned corn market is in a much 
better and stronger condition than it was two weeks ago, and the 
advance in the holding prices of canners amounts to about 5 per 
cent. 

Canned Peas—Trading in canned peas is active, but the 
larger sales are confined to some standard and sub-standard lots 
which have been forced on the market by weak holders. 

I heard of one lot of rather good peas which would grade 
near standard at 35c cannery, less freight to Chicago, and off 
some sub-standards at 75c cannery, less freight to Chicago. The 
sales were for good blocks around five and ten thousand cases. 

A lot of fancy grade of 4s sweet peas in No. 2 cans were sold 
here this week at $1.40 f. o. b. Wisconsin cannery, and some 
fancy 2s Alaska peas were sold by a Wisconsin canner at $1.95 
f. o. b. cannery. 

Peas in No. 10 cans have no sold so rapidly this season, and 
a number of lots are still available in first hands, but in small lots 
or limited quantities. 

Peas in No. 1 cans are about off the market, and can only be 
found in small lots, either in first or second hands. 

Canned Tomatoes—There seems to be a general conclusion 
on the part of canners to sell their holdings since the report of 
the 19,000,000 pack was issued. 

A broker remarked to me that in calling on the trade this 
week he found nearly every other broker as well as himself car- 
rying an armful of tomato samples. Whether this feature is a 
result of a pressure to sell, or an anxiety to buy, is not clear. L 
heard of several large sales of canned tomatoes made by Indiana 
canners at 80c f. o. b. cannery for extra standard 2s, and $3.75 
f. o. b. Chicago for standard 10s tomatoes. There are a number 
of distressed lots of 2s canned tomatoes in Chicago warehouses, 
rejected lots that were packed too green and would not, there- 
fore, grade standard, though sold for that grade. 

Cherries—Heavy sales were made this week in Chicago of 
No. 10 red sour pitted cherries for future delivery, and several of 
the canners of Michigan and New York withdrew their brokers 
from the market. 

The sales started at $8.50 per dozen cannery for goods to cut 
out 72 ounces drained weight, advanced to $8.75, and further to 
$9.00, f. o. b. New York canneries. Michigan canners are prac- 
tically withdrawn from the market. 

The reason for the advance and withdrawals eventuated 
later in the week. In the first place, prices have advanced for 
spot stocks of 10s red sour pitted cherries to $12.50 and $13.00 
in second hands, there being none to be had froin first hands. 

Then it was learned that some of the Wisconsin and Michi- 
gan canners of this article, who also pack fresh frozen fruit in 
barrels for preservers’ use, had concluded not to pack any in 
cans, finding it inconvenient and unprofitable to do so, and to 
pack all their fruit in barrels. This was learned when several 
of such canners began to buy up red sour pitted cherries in juice 
in No. 10 cans for future delivery from other canners, claiming 
that they had a certain demand for them and that they could buy 
them on future contract cheaper than they could can them. 

_ Some canners are still selling futures 10 pie red pitted cher- 
ries at $9.00 to $9.50 f. o. b. canneries for 1926 pack, but the 
probability is that they will either sell out or withdraw this week, 
as buying is heavy. 

Notes—I have lost a good friend, a kindly, courteous gentle- 
man that never let an opportunity pass to extend a sincerely 
cheerful greeting, or to speak kindly of others. 1 refer to Amos 
Cobb, of the New York Canners, Inc. 


_ I had known him for many years, and had learned to hold 
him in affectionate esteem, as he was possessed, by the gift of 
God, of a most lovable nature. 

I last saw him presiding over the Fruit Section at the Con- 
vention of the National Canners at Louisville, and as I observed 
him I thought he had a distressed or worried look. I tried to 
speak to him, but could not while he was presiding, and I could 
not find him after adjournment of the session. He was a manly, 
clear-minded man. His courtesy and consideration for others was 
from his heart. and was not the veneer of superfical culture, for 
he loved mankind, and always wanted to be helpful. 
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I do not know whether he was a church man or not, but I do 
know that he possessed a soul of origin divine, which wiil never 
die, and that he was called away by God, for our Creator has 
many places of responsibility, honor, trust and joy in His eter- 
nal kingdom for such men as Amos Cobb. 

I feel deeply grieved to have lost a friend here, but rejeiced 
that I have one who will intercede for me on high. 


CALIFORNIA MARKET 


By “Berkeley,” 
Special Correspondent “The Canning Trade.” 


Jupiter Pluvius Back on the Job—Abundant Rains and Snows. 
Inspecting Canneries with View to Licensing Under the 
Newly Enacted Law—List of Licensed Plants 
to Date—Asparagus Field Showing Life. 

New Special Offering. 


San Francisco, February 11, 1926. 


N THE JOB—Following a long absence, which caused wide- 
spread concern, and which caused him to be paged by pro- 
fessional rainmakers and those who believe in the efficacy 

of prayer in such matters, Jupiter Pluvious has staged a tri- 
umphal return to California, and during the past ten days has 
been working overtime to make up for the deficiency in moisture. 
No section of the state has been overlooked, and in most places 
rainfall to date is now so close to normal that it may be said that 
the precipitation is up to the average. Heavy snows have fallen 
in the mountains, and at least a fair amount of water for irriga- 
tion is assured. The outlook is quite in contrast with that of a 
couple of weeks ago, when California was suffering from one of 
the most protracted dry spells in her history. Weather officials 
forecasted the storm well in advance, advising that a disturb- 
ance of unusual size covered the North Pacific. The storm lived 
up to its advance notice, and some communities have received 
as much as ten inches in as many days. Owing to the dryness 
of the soil, most of the rain has soaked in, and the run-off has 
been comparatively light, except in the mountain sections. The 
planting of some crops was curtailed by the dry spell, but in gen- 
eral the outlook is for splendid yields. 

Inspecting Canneries—Chief Cannery Inspector M. P. Duffy, 
and a staff of assistants, have been actively engaged in cannery 
inspection work of late to see that the provisions of the law 
passed by the last legislature regarding the licensing of all con- 
cerns engaged in the commercial canning of food products, the 
sterilization of which requires the use of a pressure cooker, are 
being lived up to. Licenses have been issued to the following 
concerns and individuals: Smith-Frank Packing Co., Sacramen- 
to; California Sanitary Canning Company, Los Angeles; Barren 
Gray Packing Co., San Jose; Bayer, Peter, Oakdale; Bayside Can- 
ning Company, plants at Alviso and Isleton; F. E. Booth Com- 
pany, plants at Centerville and Pittsburgh; California Co-op- 
erative Canneries, plants at Modesto and San Jose; California 
Packing Corporation, plants at Oakland, Emeryville, San Lean- 
dro, Lorenzo, Santa Rosa, San Jose, Rio Visto, Sacramento and 
Stockton; Cutler-Lobinger Packing Co., ‘Pomona; El Monte Can- 
ing Company, El Monte; Golden State Asparagus Company, An- 
drus Island; Hemet Packing Company, Hemet; Herbert Pack- 
ing Company, San Jose; H. Hickmott Canning Co., Antioch; 
Hollister Canning Company, Hollister; G. W. Hume Company, 
plants at Turlock and Benicia; Hunt Bros. Packing Company, 
Hayward; Isleton Canning Co., Isleton; Kings County Packing 
Company, Armona; Libby, McNeill & Libby, plants at Locks, 
Sunnyvale, Isleton, Ryde, Sacramento and Selma; Manteca Can- 
ning Company, Manteca; E. C. Ortega Company, Inc., Los An- 
geles; McKeon Canning Co., Inc., Burbank; Fred B. Neuhoff, 
Van Nuys; Ocean Shore Canning Co., Inc., Half Moon Bay; Pa- 
cific Pea ag 3 Co., Oakdale; Pratt-Low Preserving Co., plants 
at Modesto, Walnut Grove and Santa Clara; H. G. Prince & Co., 
plants at Fruitvale and San Leandro; Richmond-Chase Co., 
plants at San Jose and Stockton; San Francisco Packing Co., 
San Francisco; San Martin Canning Co., San Martin; Santa 
Cruz Fruit Packing Company, Santa Cruz; V. R. Smith Olive 
Company, Lindsay; A. V. Stewart, Ripon; Sun Garden Canning 
Co., Modesto; Winters Canning Co., Suisun; Pacific Coast Can- 
ning Co., Oakland. 


_Asparagus—The warm rains have brought forth evidences 
of life in the asparagus fields, and fresh “grass” from a few fa- 
vored spots is finding its way into the market.- Canners are 
making preparations for a busy season, and packing will be un- 
der way in about a month. Practically all peeled asparagus of 
last year’s pack has been disposed of, and little remains unsold, 
except tips, with some grades of these in light supply. There is 
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asparagus still to be had from first hands, but the assortments 
are limited. 


Spinach—Offerings of New Pack Spinach are commanding 
considerable attention, with early sales probably establishing new 
records. Most packers have been out with prices for some time, 
and there have been little changes in these. Average prices are 
about $1 for No. 1s, $1.15 for No. 2s, $1.40 for No. 2%s, and 
$4.60 for No. 10s. 


Fruits—Now that most canned fruits are in light supply, 
canners are driving on pears, and are getting more action than 
in a long time. Prices have declined slightly from the opening 
and now run $2.85 for choice, $2.60 for standard and $2.35 for 
second, these being for the No. 2% size. No water grades seem 
available, and seconds in the No. 10 size are also off the market. 


Loganberries—Opening prices on loganberries are being 
announced in the Pacific Northwest, and these seem higher 
through the list than those named a year ago. It is pointed out 
by canners, however, that the advance is to be accounted for by 
the fact that all berries to be packed there during the present 
year are to be packed in tins made of charcoal plate, or a better 
and more costly grade than formerly. An agreement to this 
effect was reached at a recent meeting’ of the Northwest Can- 
ners Association. 
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Chain Store Convention—The annual convention of the 
Western States Chain Grocers Association was held at San Fran- 
cisco the first week in February, with representatives of 2,000 
stores doing an annual] business of $150,000,000 in attendance. 
It was brought out at the gathering that two years ago San 
Francisco had no large chain grocery operators, but that there 
are now more than 125 chain groceries in operation, with an 
average of more than one a week being added. All declared that 
the chain store idea was growing rapidly, and that the outlook 
for 1926 was excellent. Officers for the ensuing year were cho- 
sen as follows: President, C. E. Marr, Spokane, Wash.; first vice- 
president, W. N. Harraway, Denver, Col.; second vice-president, 
Milton Heller, San Diego, Cal.; secretary-treasurer, A. C. Jones, 
Los Angeles, Cal. 


The talk of huge mergers is still in the air, and from all 
indications the one involving the Postum Cereal Co. and the 
California Packing Corporation stands a good chance of going 
through. Officials of the latter concern have stated that an 
offer has been made for the stock of this concern, and this will 
receive consideration at the hands of the Board of Directors. 
Rumors of a merger involving the Hawaiian Pineapple Co., 
Ltd., and the California Packing Corporation have been denied 
by James D. Dole, president of the former, who states that no 
negotiations to this end are under way. 


What Canned Foods Distributors are Doing 


Postum Cereal-California Packing Corporation Deal Off As Government Starts Probe of Ward 
and Continental Baking Mergers—Report Postum After Shredded Wheat—Jobbers and 
Canners in Louisville Conference Discussed Many Pertinent Trade Topics— 

Outlook for Favorable Resale Prince Maintenenace Legislation 


Unfavorable. 


OSTUM CEREAL—CALIFORNIA PACKING CORPORA- 
TION—After all difficulties had been smoothed over, and 
consummation of the deal appeared a certainty, the pro- 

posed acquisition of the California Packing Corporation by the 
Postum Cereal Company fell through last week. According to 
gossip in market circles, the Postum Cereal Company had bid 
$175 per share for the California Packing Corporation’s stock, 
with the latter asking $200 per share, and a compromise price 
of $185 agreed upon. This was to be paid either in cash or in 
stock of the Postum Cereal Company. At a meeting of the 
California Packing Corporation in San Francisco last Monday, 
presumably to take up the Postum Cereal Company’s bid, R. I. 
Bentley, president of the corporation, announced that the Pos- 
tum Cereal Company’s bid for the stock had been withdrawn. In 
his statement Mr. Bentley said: “At a special meeting of direc- 
tors word was received from New York that the parties who 
were to submit an offer to stockholders for purchase or exchange 
of their stock have determined not to make the offer at this time. 
We deem it in order, however, to inform stockholders that the 
directors have been considering for sometime the question of 
increasing the stock, doubling the holdings of-each stockholder 
and placing the stock on an $8 annual basis for the present 
shares, and that steps looking to carrying out of this plan will 
be taken at the next regular meeting of directors.” Just what 
the hitch in the Postum deal was is not as yet known, although 
it is possible that Government investigations of the Continental 
Baking and Ward mergers in the bakery industry during recent 
weeks may. have had something to do with the decision to hold 
off, for the present, at least. In the meantime, the Postum Ce- 
real Company continues to branch out in other divisions of the 
food industry. The latest deal of this company is a reported 
offer to take over the Shredded Wheat Company, manufacturers 
of shredded whole wheat products at Niagara Falls, N. Y., Niag- 
ara Falls, Ontario; Oakland, Cal., and Welwyn Garden City, 
Herts, England. The Postum Cereal Company during the past 
few months has taken over a flour concern and a company man- 
ufacturing fruit powders. It is not yet known whether or not 


the deal with the California: Packing Corporation will again be 
taken up by the Postum Cereal Company later on, although it 
has been unofficially reported that as far as the California Pack- 
ing Corporation is concerned the deal is definitely off. An- 
nouncement of the failure of the negotiations looking to the ac- 
quisition of the California Packing Corporation by Postum Ce- 


real precipitated a break of more than 20 points in the stock of 
the former company on Monday of last week. 

Canned Foods Problems—The National Wholesale Grocers 
Association’s report on the meeting of its canners’ conference 
committee in Louisville has aroused considerable interest in the 
trade. The National organization was represented by A. P. 
Williams, Leslie Lieber, Roy L. Davidson, P. M. Cooter, J. W. 
Herscher, C. H. Schlapp, Roy C. Ossman, V. N. Hanf, H. C. 
Gardner, A. G. Frost, Leo J. Bushey, Elmer Hale and Wm. Ely, 
Jr. In its report on the conference the National says in part: 
“Several matters of vital importance to both producers and dis- 
tributors of canned foods were considered at the joint conference 
in connection with the recent Louisville convention.” Among 
the topics taken up were the following: . 

“1. Abnormal Cans. Dr. P. B. Dunbar, assistant chief of 
the Bureau of Chemistry, United States Department of Agricul- 
ture, and Dr. Charles Thom, bacteriologist, attended the meet- 
ing to warn all producers and distributors of canned foods 
against selling all types of abnormal cans of food; that is, 
swells, springers, flippers or puffs of any and all descriptions. 
These officials stated that their investigations had convinced 
them that all abnormal cans of foods were potentially dangerous 
to consumers, and that the Government must have the co-opera- 
tion of all interested in the canned foods industry in preventing 
the distribution and sale of all abnormal cans. Representatives 
of all the organizations present joined in offering the Govern- 
ment their heartiest support ‘in every possible manner to make 
certain that all canned foods which go to the consumer shall be 
wholesome and in a marketable condition in every way.’ A later 
conference was scheduled with the government officials, at which 
time a definite program of joint effort will be outlined. 


“2. Better Containers. Complaints, nation-wide in extent, 
regarding the losses incident to the use of improper or under- 
grade shipping boxes, were received. The complaints centered 
around the corrugated paper box type of containers particularly, 
and it was pointed out that the wastes in this connection were 
due to the fact that buyers and sellers were not lising as part 
of their contracts the specifications drawn up in 1918 by the con- 
tainer makers and canners, and endorsed by the United States 
Food Administration and the National Wholesale Grocers Asso- 
ciation at that time. The various organizations interested have 
arranged to request the Official, Southern and Western Classi- 
fication Committees of the railroads to adopt the specifications 
contained in the National Canners Association Bulletin No. 47, 
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with such modifications as seem necessary as regards paper box 
shipping containers. In the meantime, the individual buyer is 
advised at his own independent discretion to protect himself 
against the use of inadequate and waste-produc.ng shipping con- 
tainers by inserting in each of his contracts a clause somewhat 
along the following lines: ‘These goods must be shipped in con- 
tainers in accordance with the specifications contained in N. C. 
A. Bulletin No. 47.’ 

3. Label Paste. A. P. Williams presented to the confer- 
ence complaints of distributors regarding the use of inferior 
qualities of paste and asked that canners study this problem. 

4. Label Allowance. A. P. Williams, who acted as chair- 
man of the conference, called attention to the increasing costs 
of labels as against the fixed allowances made by many canners. 
He stated that buyers should receive allowances on a par with 
the canner’s own cost, but pointed out that this was a matter 
for adjustment by individual buyers and sellers at the present. 
This being in the nature of new business, it was referred to the 
next. joint conference. 

5. Drafts and Weights. The chair suggested that, where 
buyers so requested, shippers selling on sight draft terms should 
mail the invoice direct to buyer, and at the same time that the 
draft is mailed to the bank; also that individual weights on 
mixed carloads should be extended on bills-of-lading or invoices. 

6. Food Injury Insurance. Attention was called to the high 
insurance premium rates prevailing in the United States, as 
compared with some other countries, for insurance against food 
poisoning. Chairman Williams was requested to continue his 
investigations in an effort to secure more satisfactory premium 
charges. 

7. Canned Foods Week. Leslie Lieber, the National’s chair- 
man, reported the splendid results of the 1925 campaign, and 
was extended a hearty vote of thanks by all factors. By unan- 
imous vote a Canned Foods Week campaign for 1926 was au- 
thorized. The canners were congratulated upon their increased 
financial support of the 1925 campaign, and the 1926 Canned 
Food Week was decided contingent upon the same financial sup- 
port from the canners. 

Consent Decree Case Dormant—The District of Columbia 
Court of Appeals is expected to hear the appeals of wholesale 
grocers and the Department of Justice on Judge Bailey’s latest 
ruling on the status of the consent decree case sometime during 
the early part of April. The Government attorneys and the 
wholesale grocers’ counse] have appealed from Judge Bailey’s 
decision suspending operation of the decree, and Armour & Co. 
and Swift & Co. have appealed from that part of the decision 
which denied their motions to vacate the consent decree. The 
packers, it is believed, will fight for a complete nullification of 
the decree, rdther than any mere suspension. The wholesale 
grocers have been heartened in their fight on the re-entry of the 
packers into the wholesale grocery field through the support 
which they are receiving from independent livestock interests. 
At a meeting of the American National Live Stock Association, 
held in Arizona during the latter part of January, the following 
resolution bearing on the big Chicago packers was adopted: 
“Whereas the suspension of the consent decree leaves the larger 
packers, known as the “Big Five,” now four, free to retain and 
extend their stockyard holdings and to resume: their operation 
in lines of merchandise unrelated to the meat industry, be it re- 
solved that the American National Live Stock Association, in 
convention at Phoenix, Arizona, favors the prompt passage of 
the necessary law or laws which will remove the disabilities of 
the packers and stockyards act, and of the Secretary of Agricul- 
ture, and will confine the larger packers to the activities to 
which they agreed to limit themselves was under the consent de- 
cree. 

Resale Price Maintenance—Although Congress at its pres- 
ent session is expected to give serious consideration to a meas- 
ure legalizing resale price maintenance, it is not generally be- 
lieved in the grocery industry that favorable action will be 
forthcoming. 'The cause of resale price maintenance suffered a 
setback recently when the United States Circuit Court of Ap- 
peals for the Ninth District handed down a decision in the case 
brought by the Federal Trade Commission against Hills Bros., 
prominent San Francisco coffee merchants. The commission 
charged Hills Bros. with using unfair methods of competition in 
interstate commerce in connection with the sale of its coffee, 
in violation of the Federal Trade Commission Act. In brief, the 
policy of the company was to se!l mainly to retailers, although 
it had some wholesale grocer customers. The commission found 
that the company had adopted and pursued a policy of fixing 
minimum resale prices on its products, its purpose being to make 
the price of its two principal brands uniform in the different lo- 
calities, and to prevent price cutting by dealers. The company 
refused to sell to dealers who did cut prices on its brands. Re- 


ports covering infractions of this policy were solicited and re- 
ceived from retail dealers, and retailers were assured by the 
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company salesmen that those dealers who did cut prices would 
be refused further sales. The Commission found that the min- 
mum resale price policy of the company has a tendency to ani 
does constrain all dealers uniformly to sell the coffee to the pub- 
lic at prices fixed by the company, and has a tendency to and 
does restrict competition between retail dealers handling these 
brands, thus tending to and unduly hindering and obstructing 
competition in the sale and distribution of coifee in interstate 
ecommerce. A cease and desist order was issued by the Federal 
Trade Commission on the strength of these findings and the 
order was upheld by the court on appeal. In its decision sus- 
taining the Commission’s order the court point out that the com- 
pany had offered considerable evidence tending to show the evils 
resulting from price cutting and selling below cost, but pointed 


out that “this is an argument better addressed to legislative 
bodies than to courts.” 


GRADE DEFINITIONS FOR BULK AND CANNED 
SAUERKRAUT 


Adopted at Louisville, January 28, 1926 


First Quality—“First Quality Sauerkraut shall 
have a normal characteristic kraut flavor, indicative of 
a properly fermented product; bulk kraut not less than 
1.50 per cent total acidity computed as lactic, 1.00 per 
cent in canned kraut; the shreds shall be uniform, of 
medium thickness and reasonable length, reasonably 
free from broad pieces of cores; the color shall be light 
straw or golden, free from black spots, and shall be of 
firm texture. 


Second Quality—‘“‘Second Quality Sauerkraut shall 
have a reasonably sour flavor; bulk kraut not less than 
1.50 per cent total acidity computed as lactic, 1.00 per 
cent in canned kraut; of indifferent cut, may contain 
broad pieces of cores; may be yellow, light brown, or 
dark in color; may be tough or with a tendency to soft- 
ness, but must not be slippery, mushy or putrid. 

“The fill, salt content and acidity of all grades must 
comply with U.S. Government Regulations.” 


JAPANESE SALMON LICENSES REDUCED 


HE policy inaugurated by the Federal Department of Fish- 

| eries in 1922 of gradually reducing salmon trolling licenses 

issued to Japanese is being consistently carried out, as 

shown by the reduction of 15 per cent for the year 1925, writes 

A. C. Owne, American Consular Clerk, Vancouver, B. C., Can- 

ada, in a report received in the Foodstuffs Division of the De- 
partment of Commerce. 

In 1921 508 licenses were issued to Japanese, and in 1922 
these were reduced by one-third. In 1923 they were reduced 25 
per cent; in 1924, 10 per cent, and for the year 1925 15 per 
cent. During this year 191 licenses were issued. and based on 
the percentage of reduction. 162 will.be issued for 1926. The 
majority of Japanese are fishing on the east and west coasts of 
Vancouver Island. 

There has been no reduction in gill net licenses, the num- 
ber being 1,015. 


THE BOOK YOU NEED !! 


6 
A Complete Course in Canning. 
5th Edition Price $10.00 
Published by THE CANNING TRADE. 


Poo 
0 C0: 


— Too Late To CLassIFry 


Sa'e executive with broad experience in Food line with Canners, 
Brokers and Jobbers open for position where these qualitities will 
be appreciated. Have a clean record and able to handle corres- 
pondence. None but high grade and responsible connection con- 
sidered. References of the highest type Prefer locating in Indiana. 

Address Box B-1378 care of The Canning Trade. 
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Damage is Dead Loss 


The damage of goods in transit holds no 
compensating features. Damage means 
money lost; good-will lost; sales retarded; 
additional but profitless work for your 
whole organization. 

Avoid these losses. Pack your products 
in H & D “Maximum Strength”—40% 
stronger—Canned Goods Boxes and pro- 
vide sure safety for every can you ship. 

Write for free samples 


The Hinde & Dauch Paper Co. 
800 Water St., Sandusky, Ohio 


CORRUGATED FIBRE | 


SHIPPING BOXES 


GREEN PEA CLEANER 


separates the stems, leaves, pods and 
Our New broken pods, the splits and skins 
Line of from the peas. 
Single Shell Peas passing through this machine 
Tanks Was are cleaned as you want them cleaned 
Very Popular thoroughly and well. It does the 
At the Canners work and does it right. 
Convention it was expressly designed for the job- 


it is not a make-shift. 


ALSO WAS THE PFAUDLER 
Q VACUUM METHOD OF PROCESS- 
Model ‘‘B’’ Single Shell ING FRUIT AND VEGETABLE 


Mixer -- Motor Driven PRODUCTS 


THE PFAUDLER CO. 
Canning Division 


ROCHESTER, N. Y. 


Save Money By Ordering Now 


6S 
ree vacuuM PANS. S. HOWES CO., INC. 


INVINCIBLE GRAIN CLEANER CO. 
FAUDLER SILVER 
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The 1926 
ALMANAC 


CANNING INDUSTRY 


READY 


Every Subscriber should receive his copy of the 1926 Almanac 
shortly after he gets this copy of 


THE CANNING TRADE 
WATCH FOR IT! 
The Industry never needed the information contained in this 


Almanac as much as it needs it NOW== 
owing to conditions in the business. 


YOU NEED IT!! 


A HINT: Your Broker, and your Buyer would welcome a copy--from you. 
A Nice, Thoughtful Gift. 


EXTRA COPIES $1.00 EACH. 


PUBLISHED BY 


THE CANNING TRADE 
BALTIMORE, MD. 
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THE TIME 


You should have a copy of this invaluable book 


on hand for quick, ready reference. 


It may be the means of saving you many dollars in 


Spoiled goods or ruined quality. 


It Is Insurance Against 


Mistakes. 


Men who have it say they would not take $1000. 
for it if they could not get another copy. 


A Processor of 35 years experience said he did 
not know how much he needed it. 


THIS BOOK furnishes the answer to the man who really wants to im- 
prove his quality, and have his goods safe and always dependable. 


You may think you Do Not Need It-— 
But the house with this book in the Safe 


feels.a confidence, an-ease-of-mind, which 
no other $10.00 can buy a: 


At Our Booth 
in The Big Show 


PRICE $10.00 with order, postage prepaid. 
For Sale By All Supply Houses, Dealers etc, Published by 
; THE CANNING TRADE 
Baltimore, Md. 
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Our advertising has made 
DEL MONTE the best known 
and most-called-for brand of canned 
fruits and vegetables in America 
and thus one of the 
most profitable 
for you to 
handle. 


CALIFORNIA PACKING 
CORPORATION 


San Francisce 
CALIFORNIA 


THE CANNING TRADE 


RENNEBURG’S 


Improved Process Steel Kettle 


Equipped with all the latest improve- 
ments. Strongly and accurately made. 
Has been used for years with perfect 
satisfaction. : 


PROCESS 
KETTLE 


Edw. Renneburg 
& Sons Company 


OFFICE: 
2639 Boston Street 
WORKS: 
Atlantic Wharf, Boston Street and . 
Lakewood Avenue 
BALTIMORE . MD. 


February 15, 1926 


SMILE AWHILE 


There is a saving grace in a sense of humor. 


Relax your mind—and your body. Yeu’ll be better mentally, 
physically—and financially 


Send in YOUR contribution 


All are welcome. 


OH, SLUSH! 
“He kissed me, and I told him to tell no one.” 
“And what did he do?” 
“Why, it wasn’t two minutes before he repeated it.” 


STILL THE SAME. 


Pete—Has she changed much? 

Peter—She thinks so. 

Pete—How so? 

Peter—She’s always talking about what a fool she used to 
be.—Missouri Outlaw. 


WISE CRACK. 


He—If you don’t watch your personal appearance, how do 
you expect to rate? 
He—Through the teeth —Okla. Whirlwind. 


GOOD MEMORY. 


“So you remember way back to the Revolution, do you?” 

“Yassa. De Revolution and Gin’] Washington an’ all them.” 

“Perhaps you were a witness of the fall of Rome?” 

“Nossa, Ah didn’t exactly see it, but Ah recollect hearin’ 
somethin’ drop.”—West Point Pointer. 


PERSONAL. 
Dumb—Did you know some states prohibit the marriage 
of the feeble minded? 
Dora—Why, no; I thought we could: get married anywhere. 
—Black and Blue Jay. 


SHOULD BE GOOD. 
“Why the look of dejection. Bill?” 
“Aw, shux, the coach told me I’d never make a good broken 
field runner.” 
“I don’t see why. You have been chasing over plowed 
ground all your life—Texas Ranger. 


ADERTISEMENT. 


A gentleman who is constantly being told that he is an ugly 
customer would like to meet some petty fellow with whom he 
could exchange looks.—Brown Jug. 


TRANSFER, MAYBE. 
Twinkle, twinkle, little star, 
Just above the trolley car; 
If the car should jump the track, 
Would I get my nickel back? 
—U. of Wash. Columns. 


DUMB! 
Our nomination for the Hall of America’s Dumb is the guy 
who stopped for half an hour at the railroad crossing waiting 
for the “stop” sign to change. 


COINCIDENCE. 


“There are some inconsolable widows. I knew one who 
loved her husband so much that she died the same day.” 

“Impossible.” 

“Exactly—eighteen years later.”—-La Vie Parisiene. 


THINKS OF OTHERS. 


Judge—You’re accused of throwing your wife out of the 
window. 

Culprit—But I did it in a moment of intense anger. 

Judge—Perhaps so, but don’t you see the danger you im- 
posed on anyone who might have been passing below ?—Le Rire. 
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THE BUYER’S GUIDE. 


WHERE TO BUY 


———the Machinery and Supplies you need and the Leading Houses that supply them 


ADJUSTER, for Chain Devices. 
Frank Hamachek Co., Kewaunee, Wis. 


Apple Paring Machines. See Paring Mach. 


APRONS (factory), Acia, Water Proof. 
Phil Emrich, Cincinnati. 


BEAN SNIPPER. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


BEET MACHINERY. 
Ayars Mach. Co., Salem, w. J. 
ae Cang. Mchy. Corp., Cedarburg, Wis. 
A. K. Robins & Co., Baltimore. 
Baskets, Wire, Scalding, Picking, Etc. 
See Cannery Supplies. 


BELTS, Carrier, Rubber, Wire, Etc. 
La Porte Mat and Mfg. Co., La Porte, Ind. 


Bean Cleaners. See Clean and Grad. Mach. 
Beans, Dried. See Pea-and Bean Seed 


BELTING. 
Th Fairbanks Co., New York. 


BLANCHERS, Vegetable and Fruit. 
Ayars Mach. Co., Salem, N. J. 
— Chapman Co., Berlin, Wis. 

Robins & Co., Inc., Baltimore. 
-Sells Corp., Chicago. 

Blowers, Pressure. See Pumps. 


BOILERS AND ENGINES, Steam. 
Edw. Renneberg & Sons Co., Baltimore. 
A. K. Robins & Co., Inc., Baltimore. 
Slaysman & Co., Baltimore. 
Bottle Caps. ‘See Caps. 
Rottle Cases, Wood. See Boxes, Crates. 
Bottle Corking Machines. See Bottlers Mcy. 


BOTTLERS’ MACHINERY. 

Ayars Mach. Co., Salem, N. J. 

Edw. Ermold Co., New York City. 

Karl Kiefer Machine Co., Cincinnati, O. 
Bottle Screw Caps. See Caps. 


BOX (Corrugated) SEALING MACHINE. 
A. K. Robins & Co., Inc., Baltimore. 
Boxes, Corrugated Paper. See Corrugated 
Paper Products. 


BOXING MACHINES. 
Westminster Machine Works, Westminster, 


Md. 
Fred H. Knapp Co., Ridgewood, N. J. 


BROKERS. 

Howard E. Jones & Co., Baltimore. 

Thomas J. Meehan & Co., Baltimore. 
Buckets and Pails. Fiber. See Fibre Conts. 
Buckets and Pails, Metal. See Enameled 

Buckets. 
Buckets, Wood. See Cannery Supplies. 


BURNERS, Oil, Gas, Gasoline, Etc. 
A. K. Robins & Co., Inc., Baltimore. 


BY-PRODUCTS, Machinery. 

Edw. Renneburg & Sons.Co., 
Burning Brands. See Stencils. 
Cabbage Machinery. See Kraut Mchy. 


CAN COUNTERS. 
Ams Machine Co., Max, New York City 
Ayars Mach. Co., Salem, N. J. 
Can Conveyors. See Convrs. & Carriers. 
Can Fillers. See Filling Machines. 


CANMAKERS’ MACHINERY. 
Ame. Machine Co., Max, New York City. 
W. Bliss & Co., Brooklyn, N. Y. 
ht... Can Mchy. Co., Chicago. 
Slaysman & Co., Baltimore. 
Can Markers. See Stampers & Markers. 
CAN SEALING COMPOUNDS. 
Ams. Machine Co., Max, New York City. 
CAN WASHING MACHINES. 
Hansen Cang. Mchy. Co., Cedarburg, Wis. 
CANS,Tin, All Kinds. 
American Can Co., New York. 
Atlantic Can Co., Baltimore. 
Continental Can Co. ., New York City. 
Heekin Can Co., Cincinnati, O. 
Phelps Can Co., Baltimore. 
Southern Can Co., Baltimore. 
U. S. Can Co., Cincinnati, Ohio. 
Wheeling Can Go., Wheeling, W. Va. 
CANNERY SUPPLIES. 
Ayars Mach. Co., Salem, N. J. 
Anderson- -Barngrover Mg. Co., San Jose, Cal. 
Berlin-Chapman Co., Berlin, Wis. 
The Langsenkamp Co., Indianapolis. 
Phil Emrich, Cincinnat ti. 
O. Randall’s Son, Md. 
K. Robins & Co., Inc., Baitimore. 
Sinclair Scott Co., Baltimore. 


Consult the advertisements for details. 


Slaysman & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Zastrow Machine Co., Bartimore. 


Can Stampers. See Stampers and Marik:2rs. 


CAPPING MACHINES, Soldering. 
Ayars Machine Co., Salem, N. J. 
A. K. Robins & Co., Inc., — 
Sprague-Sells Corp., Chicag: 

Capping Steels, Cannery Sup 


CAPS, Bottle. 
Aluminum Co. of America, Pittsburgh. 


CAPS. 
Phil Emrich, Cincinnati. 
CARRIERS AND CONVEYORS, Gravity. 
Berlin-Chapman Co., Berlin, Wis. 
Karl Kiefer Machine Co., Cincinnati, O. 
Sprague-Sells Corp., Chicago. 
Cartons. See Corrugated Paper Products. 
Catsup Machinery. For the preparatory 
work: See Pulp Mchy.; for bottling, see 
Bottlers’ Mchy. 
Chain Belt Conveyors. See Conveyors. 
Chain for Elevating, Conveying. See Con- 
veyors. 
Checks, Employes’ Time. See Stencils. 
Chutes, Gravity, Spiral. See Carriers. 
CIDER AND VINEGAR MAKERS’ SUP- 
PLIES. 


Karl Kiefer Mach. Co., Cincinnati, O. 

CLEANER AND CLEANSER (Wyandotte) 
J. B. Ford, Wyandotte, Mich. 

CLEANING AND GRADING MACHIN- 

ERY, Fruit. 
Huntley Mfg. Co., Silver Creek, N. Y. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Cleaning and Washing Machines, Bottle. 
See Bottlers’ Machinery. 

Cleaning Machines, Can. See Can Washers. 

Clocks, Process Time. See Controllers. 
CLOSING MACHINES, Open Top Cans. 
Ams. aay Co., Max, New York City. 

E. W. Bliss Co., Brooklyn, WN: ¥. 
Cameron Can Mach y. Co., Chicago, Ill. 
Slaysman & Co., Baltimore. 
Coils, Copper. See Copper Coils. 
Condensed Milk Canning Machinery. See 
Milk Condensing Machinery. 

CONVEYORS AND CARRIERS, Canners. 
Berlin-Chapman Co., Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

COOKERS, Continuous, Agitating. 
Anderson-Barngrover Mg. Co., San Jose, Cal. 
Berlin-Chapman Co., Berlin, Wis. 

Cookers, Retort. See Kettles, Process. 

COOLERS, Continuous. 
Anderson-Barngrover Mg. Co., San Jose, Cal. 
Berlin-Chapman Co., Berlin, Wis. 
Sprague-Sells Corp., Chicago. 

COPPER COILS, for Tanks. 
Berlin-Chapman Co., Berlin, Wis. 

Langsenkamp Coa., indianapolis. 
Sprague- -Sells Corp., Chicago. 

Copper Jacketed Kettles. See Kettles, Cop. 

CORING HOOKS, Pitting Spoons, Etc. 
Phil Emrich, Cincinnati. 

CORKING MACHINES. 

Edw. Ermold Co., New York City. 
CORN COOKER-FILLERS. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Hansen Cang. Mchy.. Corp., Cedarburg, Wis. 
Bros., Morral, Ohio. 

K. Robins & Co., Inc., Baltimore. 
-Sells Corp., Chicago. 

CORN CUTTERS. 
Berlin-Chapman Co., Berlin, Wis. 
Morral Bros., Morral, Ohio. 

A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

CORN SHAKERS. 

Ayars Machine Co., Salem, N. J. 

CORN HUSKERS AND SsSILKERS. 
Berlin-Chapman Co., Berlin, Wis. . 

S. Howes Co., Silver Creek, N. Y. 

Huntley Mfg. Co., Silver Creek, N. Y. 

Morral Bros., Morral, § 

Sprague-Sells Corp. , Chicugo. 

Peerless Husker ,» Buftuio, N. Y. 
Corn Mixers a Agitators. 


See Corn 
Cooker Fillers. 


CORRUGATED PAPER PRODUCTS. 
(Boxes, Bottle Wrappers, Etc.) 
Hinde & Dauch Paper Co., Sandusky, O. 
Counters. See Can Counters. 
Countershafts. See Speed Reg. Devices. 


AND CARRYING MACHINES. 
K. Robins & Co., Inc., Baltimore. 
Benet: Baltimore. 
Sprague-Sells Corp., Chicago. 
Zastrow Machine Co., Baltimore. 


CRATES, Iron Process. 


Berlin-Chapman Co., Berlin, Wis. 
Edw. ae at. & Sons Co., Baltimore. 
A. K. Robins & Co., Inc., saltimore. 
Sprague-Sells Corp., Chicago. 
Zastrow Machine Co., Baltimore. 
Cutters, Corn. See ‘Corn Cutters. 
Cutters, Kraut. See Kraut Machinery. 
bn String Bean. See String Bean 
cy. 


DECORATED TIN (for Cans, Caps, Etc.) 
American Can Co., New York. 
Continental Can Co. » New York City. 
a Can Co., Baltimore. 
5. Can Co., Cincinnati.. 
Can. ‘See Canmakers’ Mchy. 


Double Seaming Machines. See Closing 
Machines. 


DRYERS, Drying Machinery. 


' Edw. Renneburg & Sons Co., Baltimore. 


Slaysman & Co., Baltimore. 
Employers’ Time Checks. See Stencils. 


ENAMELED BUCKETS, PAILS, Etc. 
Phil Emrich, Cincinnati. 
The Langsenkamp Co., Indianapolis. 
Sprague-Sells Corp., Chi cago. 
A. K. Robins & Co., Inc., ite: 
Engines, Steam. See Boilers and Engines. 
Enameled-lined Kettles. See Tanks. 


EVAPORATING MACHINERY. 


Anderson-Barngrover Mg. Co., San Jose, Cal. 
Berlin-Chapman Co., Berlin, Wis. 
Edw. Renneburg & Sons Co., Baltimore. 


EXHAUST BOXES. 


Ayars Machine Co., Salem, N. J. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

Factory Stools. See Stools. 

Factory Supplies. See Cannery Supplies. 


FACTORY TRUCKS. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Fig Fairbanks Co., New York. 

K. Robins & Co., Inc., Baltimore. 
Sells Corp., Chicago. 


FIBRE CONTAINERS for Food (not her- 
metically sealed). 


American Can Co., New York. 
Continental Can Co., New York. 
Hinde & Dauch Paper Co., Sandusky, O. 


FIBRE PRODUCTS, Boxes, Boxboards, etc. 


Hinde & Dauch Paper Co., Sandusky, O. 
Fillers and Cookers. See Corn Cooker- 
Fillers. 
Filling Machines, Bottles. 
Machinery. 


FILLING MACHINES, Can. 


Anderson-Barngrover Mg. Co., San Jose, Cal. 
Ayars Machine Co., Salem, N. a. 
Berlin-Chapman Co., Berlin, Wis. 

Hansen Cang. Mchy. Corp., ‘Cedarburg, Wis. 
Huntley Mfg. Co., Silver Creek, Nz ¥. 

Karl Kiefer Machine Co., Cincinnati, oO. 

The Langsenkamp Co.., ‘Indianapolis. 

A. K. Robins & Co., Inc., Baltimore. - 
Sinclair-Scott Co., Baltimore. 

Sprague-Sells Corp., Chicago. 


Filling Machine, Syrup. See Syruping Mach. 
FINISHING MACHINES, Catsup, Etc. 


F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Food Choppers. See Choppers. 
Friction Top Cans. See Cans, Tin 
Fruit Graders. See Cleaning and ‘Grading 
Machinery, Fruit. 
Fruit Parers. See Paring Machines. 


See Bottlers’ 


FRUIT PITTERS AND SEEDERS. 


Huntley Mfg. Co., Silver Creek, N. Y. 


Fruit Presses. See Cider Makers’ Mchy. 
Gasoline Firepots. See Cannery Supplies. 
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WHERE TO BUY—Continued 


GENERAL AGENTS for Machinery Mfrs. 
Co., Berlin, Wis.. 
Bern Inc., Baltfmore. 
Sprague-Sells Corp., Chicago. 
Generators, Electric. See Motors. 


GLASS-LINED TANKS. 

Pfaudler Co., Rochester, N. Y. 

Sprague-Selis Corporation, Chicago.. 
Governors, Steam. “ye Power Plant Equip. 
Gravity Carriers. See Carrs. and Convrs. 
Green Corn Huskers. See Corn Huskers. 
Green Pea Cleaners. See Cleaning and 

Grading Machinery. 

Hoisting and Carrying Mchs. 
Hullers and Viners. See Pea Hullers. 
Huskers and Silkers. See Corn Huskers. 


INSURANCE, Canners’. 


Canners’ Exchange, Lansing B. Warner, Chi- 
cago. 


INOCULATION CULTURES for Peas, Etc. 


L. V. Strasburger, Baltimore 
Jacketed Kettles. See Keitles, Copper. 


JACKETED PANS, Steam. 


F. H. Langsenkamp Co., Indianapolis, Ind. 
Sprague-Sells Corp., Chicago. 


KETTLES, Copper, Plain or Jacketed. 
ra H. Langsenkamp Co., Indianapolis, Ind. 
K. Robins & Co., Baltimore. 
Kettles, Enameled. See Tanks, Glass-lined. 
KETTLES, Process. 
Ayars Machine Co., Salem, N._J. 
~~ Chapman Co., Berlin, Wis. 
O. Randall’s Son,’ Baltimore 
Baw. Renneberg & Sons Co., Fialtimore. 
K. Robins & Co., Inc., Baltimore. 
-Sells Corp., Chicag 0. 
Zastrow Machine Co., Baltimore. 
KNIVES, Miscellaneous. 
re Emrich, Cincinnati. 
K. Robins & Co., Inc., Baltimore. 
Corp., Baltimore. 
KRAUT CUTTERS. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
KRAUT MACHINERY. 
Hansen Cang. Mchy. Co., Cedarburg, Wis. 
LABELING MACHINES. 
Edw. Ermold Co., New York City. 
Fred H. Knapp Go., Ridgewood, N. J. 
Morral Bros., Morral Ohio. 
Sprague-Sells Corporation, Chicago. 
LABEL MANUFACTURERS. 
Calvert Litho Co., Detroit, Mich. 
H. Gamse & Bro., Baltimore. 
R. J. Kittredge & Co., Chicago. 
Simpson & Doeller Co., Baltimore. 
ae Litho Co., Rochester, N. Y. 
. S. Prt. and Litho. Co., Cincinnati. 
“LABORATORIES, for Analyses of Goods, 


See Cranes. 


National Canners Asso., _— D. C. 
. V. Strasburger, Baltimore. 
INK, POTS, Etc. 

Phil Emrich, Cincinnati.. 

Markers, Can. See Markers. 
Marmalade Machinery. See Pulp Mchy. 
MILK CONDENSING & MCHY. 

Ayars Machine Co., Salem, N. J. 

Berlin-Chapman Co., Berlin, Wis. 

A. K. Robins & Co., Inc., Baltimore. 

Zastrow Machinery Co., Baltimore. 
Molasses Filling Machines. See Filling Ma- 

chines. 
MOTORS, Electric. 

Standard Elec. Mfg. Co., Baltimore. 
OYSTER CANNERS’ MACHINERY. 

Berlin-Chapman Co., Berlin, Wis. 

w. Renneburg & Sons Co., Baltimore. 
K. Robins & Co., Inc., Baltimore. 
Sells Corp., Chicago. 

Zastrow Machinery Co., Baltimore. 
Packers’ Cans. See Cans. 

Pails, Tubs, Etc., Fibre. See Fibre Conts. 
Paper Boxes. See Cor. Paper Products. 
PARING MACHINES. 

Phil Emrich, Cincinnati. 

Sinclair-Scott Co., Baltimore. 

merican esive Corp., Utica, N. Y. 

rgd Ermold Co., New York City. 
- K. Robins & Co., Inc., Baltimore. 

AND BEAN SEED. 
allatin Valley Se 0., Bozeman, M 

D. Landreth Seed Co., Bristol, Pa. ~ 

J. B. Rice Seed Co., Cambridge, N mm. Y. 

Rogers Bros. Seed Go., Chicago. 

PEA _CANNERS’ MACHINERY. 

Ayars Machine Co., Salem, N. J. 

Berlin-Chapman Co., Berlin, Wis. 

Chisholm-Ryder Co., Niagara Falls, N. Y. 


F. Hamachek Mach. Co., Kewaunee, Wis. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
S. Howes Co., Silver Creek, N. Y. 
Mfg. Co., Silver Creek, 

K. Robins & Co., Inc., Baltimore. 
Scott Viner Co., Columbus, O. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 

PEA HULLERS AND VINERS. 
Chisholm-Ryder Co., Niagara Falls, N. .¥ 
Frank Hamachek Co., Kewaunee, Wis. 
Scott Viner Co., Columbus, O. 

PEA VINE FEEDERS. 

Chisholm-Ryder Co., Niagara Falls, N. Y. 
Frank Hamachek Co., Kewaunee, Wis. 
Scott Viner Co., Columbus, O. 

PEELING KNIVES. 

K. Robins & Co., Inc., Balti: 

"Cherry pittere See. Fruit Pitters. 

PEELING MACHINES. 

Sinclair-Scott Co., Baltimore. 
PEELING TABLES, Continuous. 
Ayars Machine Co., Salem, N. J. 
ea Chapman Co.. Berlin, Wis. 

K. Robins & Co., inc., aes. 
Sells Corp. Chicag 

Perforated Sheet Metal. wee Sieves and 

Screens. 

Picking Boxes, Baskets, Etc. See Baskets 

Picking Belts and Tables. See Pea Can- 

ners’ Machinery. 

PINEAPPLE MACHINERY. 


Sprague-Sells Corp., Chicago. 
Zastrow Mchy. Co., Baltimore. 
Platform and Wagon Scales. See Scales. 
Picking Belts and Tables. See Pea Mchy. 
PITTING SPOONS, CORING HOOKS, Etc. 
Phil Emrich, Cincinnati. 
POWER PLANT EQUIPMENT. 
The Fairbanks Co., New York City. 
Power Presses. See Canmakers’ Mchy. 
Power Transmission Mchy. See Power 
Plant Equipment. 
PRESERVERS’ MACHINERY. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
PULP MACHINERY. 
Berlin-Chapman Co., Berlin, Wis. 
A. K. Robins & Co., Inc., ere. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
PUMPS, Air, Water, Brine, Syrup. 
Ams Machine Co., Max, New York City. 
H, Langsenkamp Indianapolis. 
K. Robins & Co., Inc., Balttmore. 
& Co., Baltimore. 
Retort Crates. See Kettles, Process. 
RUBBER GLOVES, Factory. 
Phil Emrich, Cincinnati. 
RHUBARB CUTTER. 


Rubber Stamps. See Stencils. 

Saccharometers (syrup testers). See Can- 

nery Supplies. 

SANITARY SUPPLIES, Disinfectants, Etc. 
Acme Chem. Co., Milwaukee, Wis. 
SEALING MACHINES Box. 

A. K. Robins & Co., Inc., Baltimore. 

Sanitary Cleaner and Cleanser. See Clean- 

ing Compounds. 
Sanitary (open top) Cans See Cans. 
Sardine Knives and Scissors. See Knives. 
SCALDERS, Tomato, Etc. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Huntley Mfg. Co., Silver Creek, N. Y. 
F. H. Langsenkamp Co., Indianapolis. 
O. Randal’s Son, Batimore. 

K. Robins & Co., Inc., Baltimore. 
arts Sells Corp., Chicago. 

SCALES, Platform, Table, Etc. 

The Fairbanks Co., New York City. 


Scalding & Picking Baskets. ~ Baskets. 
Screw Caps, Bottle... See Cap 
Bottle. Bee Bottlers’ 


Sealing Machines, 
EDS, Canners’, All Varieties. 
Gallatin Valley Seed Co., Bo: 
Seed Bristol Pa. 


x ., Cambridge, N. Y. 
Rogers Bros. Seed Co., Chicago. 


Separators. See Pea Canning Mch 
Soates Machines, Cans. wee Closing Ma- 
chines. 


SHEET METAL WORKING MACHINERY. 

Ams Machine Co., Max, New York City. 

ameron Can Mc ° 

Slaysman & Co., timore. 


SIEVES AND SCREENS. 

Huntley Mfg. Co., Silver Creek, N. Y. 
Sinclair-Scott Co., Baltimore. 

SILKING MACHINES, Corn. 
Berlin-Chanpman Co.., Berlin, 
Huntley Mfg. Co., Silver 
Sprague-Sells Corp. ., Chicag 

Sorters, Pea. See Gooding and Grading 

Machinery. 
SPEED REGULATING DEVICES (for Ma- 
chines, Belt Drives, Etc.) 
Berlin-Chapman Co.., Berlin, Wis. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Sinclair-Scott Co., Baltimore. 
Supplies, Engine Room, Line Shaft, Etc. 
See Power Plant Equipment. 
Supply House and General Agents. See 
General Agents. 

SYRUPING MACHINES. 
Anderson-Barngrover Mg. Co., | Jose, Cal. 
Ayars Machine Co., Salem, N. J 
ae Kiefer Machine Co., ‘Cincinnati, oO. 

K. Robins & Co., Inc., ssaltimore. 
Corp., Chicago. 

Tables, Picking. See Fea Canners’ Mchy. 

STAMPERS AND-MARKERS. 

Ams Machine Co., Max, New York City. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 

Steam Jacketed Kettles. See Kettles. 

Steam Retorts. See Kettles, Process. 

STENCILS, Marking Pots and Brushes, 

Brass Checks, Rubber and Steel Type, 
Burning Brands, Etc. 
Phil Emrich, Cincinnati. 
A. K. Robins & Co., Inc., Baltimore. 
FOR KETTLES. 
H. Langsenkamp Co., 
Corp., Chi cag 

STRING BEAN MACHINERY. 
Berlin-Chapman Co., Berlin, Wis. 
Burton, Cook & Co., Rome, N. Y. 
Chisholm- -Ryder Co.. Niagara Falls, N. Y. 
Hansen Cang. Mchy. Corp., Wis. 
S. Howes Co., Silver Creek, 
Huntley Mfg. Co., Silver z. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chi icago. 

TANKS, METAL, 


Bertin-Chapenen Co., Berlin, Wis. 

H. Langsenkamp Co., Indianapolis. 
& Co., Baltimore, 
Sprague-Sells Corp., Chi icago. 

TANKS, Glass Lined, Steel. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Pfaudler Co., Rochester, 
Sprague-Sells Corp., Chicago. 

TANKS, WOODEN. 
Baltimore Cooperage Co., Baltimore. 
Sprague-Sells Corp., Chic. cago. 

Testers, Can. See Canmakers’ Mchy. 

Ticket Punches. See Stencils.. 

CANNING MACHINERY. 

yars Machine Co., Salem, N. J. 

Co., Berlin, Wis. 

Huntley Mig. Co., Silver Creek, N. Y. 

S. O. Randall's Son, Baltimore. 

A. K. Robins & Co., Inc., ablimore. 

Sprague-Sells Corp., Chi cago. 
TOMATO PEELING MACHINES. 

A. K. Robins & Co., Inc., Baltimore. 
TOMATO WASHERS. 

Berlin-Chapman Co., Berlin, Wis. 

F. H. Langsenkamp ‘Co., Indianapolis. 

> O. Randall’s Son, Baltimore. 

K. Robins & Co., Baltimore. 

Corp., Chicago. 
TRADE-MARKS. 


C. E. Richardson, Washington, D. C. 
Variable Speed Countersnafts. See Speed 
Regulators. 


VINERS AND HULLERS. 
Chisholm-Ryder Co., Niagara Falls, 


Frank Hamachek Co., Kewaunee, wis.» 


Scott Viner Co., Columb bus, O. 
Washers, Bottle. See Bottlers’ Machinery. 
WASHERS, Can and Jar. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co. .» Salem, N. J. 
Hansen Cang. Mchy. Corp., Cedarbure, Wis. 
A. K. Robins & Co., Inc., "Baltimore 
WASHERS, Fruit, Vegetable. 
Ayars Mach. Co., Salem, N. J. 
Sprague-Sells Corp., Chicago. 
Vetoes and Scalding Baskets. See Bas- 
Windmills and oWyater Supply Systems. 


we Ww 
rappers, per. 
Produc 


See Corrugated Paper 
Wrapeing Machines, Can. See Labelin 
Machine 


WYANDOTTE—Sanitary Cleaner. 
J. B. Ford Co., Wyandotte, Mich.. 
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SLAYSMAN & COMPANY 


THE CANNING TRADE 


ARTISTIC 


LABELS 


801 E. Pratt St., 


SLAYSMAN DUPLEX TRIMMER—SLITTER 


Trims the sheet absolutely true, 
and drops it onto the feed bed 
of the Slitter where it is cut into 
the desired sizes——2’s 3’s 10’s 
etc. 


THE TWO OPERATIONS 
—TRIMMING and SLIT- 
TING—IN ONE. 


Speed 60 to 90 sheets per min- 
ute, depending upon the operat- 
or. Saveslabor, handling, time, 
and floor space. 


Built on rigid base to stand strain. 
Guaranteed. 


BALTIMORE, MD. 
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